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 IMPACT OF DEVELOPMENT PROGRAMMES ON THE LIVES OF JAUNSARI 
WOMEN: A STUDY OF KALSI AND CHAKRATA BLOCK OF DEHRADUN 

DISTRICT 

Radhika Bahuguna*, Dr Shikha Nagalia**, Dr V.B Chaurasia***

ABSTRACT

 The reflection of development is seen through the targets achieved and the progress made in 

Human Development. Until 1960, the terms 'development' and 'growth' were taken as 

synonyms for each other. But in the current scenario the term development is a wider 

concept. It involves upgrading the quality of life of the deprived sections along with larger 

participation of people in the course of decision making in economic, social and cultural 

aspects of life. The present study exclusively highlights the social and economic impact of 

development programmes on the lives of tribal women of Chakrata and Kalsi Blocks. 

Primary data was collected in 2019-2020 from both the blocks, and is found to be non-

parametric in nature. Thereupon the Mann- Whitney U test has been used for analysis. The 

basis of interpretation of this tool has been the socio-economic status of women before/after 

they became beneficiaries of government programmes. Conclusions drawn suggest that 

there has been a significant impact of development programmes but there are some problems 

that still demand attention and need to be resolved in order to bring the women of this society 

at par with their counterparts in the mainstream society of the state. 

Keywords: tribal, development, impact, social, economic. 

1. INTRODUCTION
UNDP defines 'human development' as a process that enlarges people's choice and improves their 

well-being. It is a composite index of health, education and standard of living (livelihood). Human 

Development is a scale which is used to measure the welfare of people along with 

overall growth. Until 1960, the terms 'development' and 'growth' were taken as synonyms. But in the 

current scenario the term development is a wider concept. It involves upgrading the quality of life of 

the deprived sections along with larger participation of people in the course of decision making in 

economic, social and cultural aspects of life.It also includes maintaining the basic needs which further 

helps in enhancing the living conditions and provides better opportunities. Since Independence, the 

Government of India has been working to strengthen the condition of tribal people and to make them a 

part of progress. For this, numerous programmes and policies have been framed to enrich their lives, 

as many generations of this community lived in seclusion and were neglected by the nation. 

Considerable resources and time have been invested so far, but their impact has not been optimal. In 

order to reap the fullest potential benefits of these development programmes, it is very important to 

fine tune these schemes and policies along with the increased awareness and participation of people of 
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this region. In tribal societies the female literacy rate is still very low. The programmes like Sarav 

Shiksha Abhiyan (SSA), etc. needs to be implemented in a more vigorous manner (Negi, BS. 2011). 

The Planning Commission of India gives a detailed description of the comprehensive work that was 

taken up during the Five-Year plans in order to make this community a part of mainstream society. In 

Indian society, Scheduled Tribes are amongst the lowest strata because of which the process of 

development in these communities is slow accompanied with numerous challenges and problems. 

Taking the parameters of human development as a benchmark for overall development, the 

development programmes that are selected for the current study are confined to education, 

health and livelihood sectors only. 

• Education Programmes: -Sarva Shiksha Abhiyaan., Scholarship schemes for classes 9th and 10th, 

Pre and Post Matric scholarship scheme., Scholarship for higher education., Hostel facility for girls., 

Ashram schools for girls, Technical and Vocational Training for tribal people. 

• Health Programmes: -Immunization services, Rashtriya Swasthya Bima Yojana, Janani Suraksha 

Yojana., Health check-ups, Supplementary Nutrition, Referral services. 

• Livelihood programmes: MGNREGA, Aajeevika, Old Age Pension Scheme. 

2. MATERIALS AND METHODS USED 

Aims and objectives: 

The main objectives of this paper are: - 

1. To study the impact of development programmes on the social status of Jaunsari women. 

2. To study the impact of development programmes on the economic status of Jaunsari women. 

The facts and information were collected through both sources- primary and secondary. 

Primary data: Primary data was collected from Jaunsari women of age 13 and above using Interview 

Schedule and Focus Group Discussions (FGDs). The interviews conducted were semi-structured and 

structured in nature and were useful in identifying the in-depth problems and challenges faced by 

Jaunsari Women. Some primary data was also collected from BDOs, Gram Pradhans and other 

government officials who are associated with the welfare and development of the Jaunsari Tribe. 

Secondary data: Secondary data was gathered through various books, publications, research articles, 

journals, magazines, Government reports and authentic websites. 

The field work was started in February 2020 and was completed in October 2020. To collect the data 

the sampling design that was used is proportionate multi-stage random sampling. 

Sampling : 

The universe for the present study is the entire Jaunsari women population present in Kalsi and 

Chakrata blocks. Chakrata block has a total of 154 villages while Kalsi block has a total of 203 

villages. 10% of the villages were selected from both the blocks using random sampling. In that way 

15 villages were selected from Chakrata block and 20 villages from Kalsi block through random 

sampling technique. In the next step, proportionate sampling technique was used. Thus, 5 villages 

from Chakrata and 7 from Kalsi were selected. This method was used to have the same proportion of 

villages from both the blocks irrespective of difference in their sizes. Further, using random selection 

10 households were chosen from each village. This makes a total of 120 households. On an average 

three female respondents per household were interviewed making it a total of 360 respondents. 

Thus, the sampling used is proportionate multi-stage random sampling. For smooth data 

collection and accuracy in responses, 3 strata were made as there were programmes that target specific 
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age groups. Along 

with this, the main reason for the formulation of strata was to study the impact of development 

programmes on various age groups thoroughly. 

Since the data are all in ordinal scale of measurement and relate to behavioural science, non- 

parametric test has been used, these are distribution free and no assumption of underlying distribution 

is required to use them. The underlying test that has been used to evaluate the impact of 

programmes on the lives of tribal women is Mann- Whitney U test. The basis of interpretation of 

this tool has been the socio-economic status of women before/after they became beneficiaries of 

government programmes. 

3. RESULTS AND DISCUSSIONS 

Just like other communities, women in the tribal community constitute half the tribal population. 

Relevant literature and studies have shown that the social status of tribal women is better than that of 

their non-tribal counterparts. Interestingly, this group though economically weak has the freedom to 

take its own decisions, there is no stigma on widowhood, they have the right to walk out of their 

marriages if needed and can remarry gracefully which clearly shows that this is an open-minded free 

society with respect to matrimony. The system of child marriage is quite uncommon and instead of 

dowry a bride price is paid which indicates a high social status of women. But there are certain 

economic aspects which when highlighted show that the economic status of tribal women is low. 

There are certain taboos and discrimination which put tribal women in the lower segment within their 

own society with respect to issues such as decision making in economic matters such as savings and 

investments, ownership rights in property, earning opportunities etc. Therefore, to uplift the women of 

this section it gets important to study the impact of development programmes in detail. 

Impact of Development Programmes on Social Status of Jaunsari women. 

Social status is defined by the relative position that is occupied by an individual in a society. Social 

status is not fixed and tends to change with time. It can change the way in which people live, their 

tendency to work, think, take decisions and so on. Prior studies have shown that 

tribal women enjoy a higher social status than their non-tribal counterparts. To assess the impact on 

social status different indicators have been taken into consideration, on the basis of which the impact 

on social status has been studied. These variables are also helpful in identifying the social 

empowerment of Jaunsari women. 

Ho: there is no significant impact on social status of Jaunsari women. 

HA: there is a significant impact on social status of Jaunsari women. 

Strata A Age group 13 and above- below 22 years 

Strata B Age group 22 and above – below 60 years 

Strata C 60 and above 
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Table 1: impact on social status 

    Analysis done using SPSS. 

Table 1 shows the impact of development programmes on the social status of Jaunsari women for all 
age groups. Almost all the variables have a significant effect on the indicator 'social status' (p-
value<.05) except for the variables 'decision making' and 'improvement in awareness' for the 
respondents of group B. 
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Through the introduction of development programmes there is an overall improvement in the quality 

of life of the respondents. Social status has improved and participation in SHGs has also increased for 

the Groups B and C. A major change that has been observed in the women of this tribe is that they have 

started to raise their voices against the problems they face and also against social evils such as 

superstitions. This has improved their social status further as initially they had little exposure to the 

outside world. 

The above analysis reveals that except in case of two variables viz. 'decision making' and 

'improvement in awareness' for Group B, all three age-groups have benefitted with respect to 

all the variables discussed above. So, the overall impact of development programmes on 

improving the social status of Jaunsari women has been significant. 

Impact of Development Programmes on the Economic Status of Jaunsari women. 

Society has widely accepted the economic status of women as an indicator of development and it has 

become crucial for the government to focus on various policies and programmes that result in 

economic empowerment of tribal women. One of the fundamental problems that is faced by people of 

deprived groups is economic backwardness. Due to illiteracy, lack of livelihood opportunities and 

unequal distribution of wages, the economic status of Jaunsari women is low. But on comparing their 

current situation with the previous situation when these poverty alleviation programmes were not 

introduced there has been improvement in the lives of Jaunsari women. 

Ho: there is no significant impact on economic status of Jaunsari women. 

HA: there is a significant impact on economic status of Jaunsari women. 

Table 2: impact on economic status 

              Analysis done using SPSS. 

Variables 

 

N

 

Adj. Z

 

Sig 

 

(p-value)

 

Sig/ Not 

sig

 

Increase in income level (Group A)

 

120

 

-8.07932

 

0.000000

 

S 

 

Increase in saving rate. (Group B)

 

120

 

-4.49162

 

0.000007

 

S 

 

Increase in in expenditure on DG/Non-
DG (Group B)

 
120

 

-4.60096

 

0.000004

 

S 

 

Increase in income earned (Group B)

 
 

120

 

-8.7600

 

0.000000

 

S 

 

Increase in reinvestment of income 
earned (Group B)

 120

 
0.0148

 
0.988211

 
N. S

 

Increase in investment rate (Group B) 120  -0.9241  0.355449  N. S  

Decreasein poverty rate (Group B) 120  -10.0297  0.000000  S  
Increase

 
in control of self-income 

(Group B)
 

120
 -4.8216

 
0.000001

 
S 

 

 

Increase in rate of savings (Group C)

 

120

 
-13.4963

 
0.000000

 
S 

 Increase in Consumption and 
Expenditure (Group C)

 

120

 

-12.5796

 

0.000000

 

S 

 Increase in income level (Group C)

 

120

 

-13.0758

 

0.000000

 

S 

 
Decrease

 

in poverty rate (Group C)

 

120

 

-14.3871

 

0.000000

 

S 

 

Increase

 

in rate of reinvestment (Group 
C)

 

120

 

-14.5457

 

0.000000

 

S 

 

Increase in control of self-income 
(Group C)

 

120

 

-5.0147

 

0.000001

 

S 
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Table 2 shows the impact of development programmes on the economic status of Jaunsari women. 

Most of the variables have a significant impact (p-value <.05) on the parameter 'economics status' 

except for the variable investment. On interacting with the respondents, it was found that though the 

impact has been positive for most of the variables discussed above, freedom with respect to 

investment decisions has not been achieved. The programmes have brought some economic freedom 

and development in their lives but not to the extent desirable and possible. Comparing the situation of 

respondents to their previous situation there is an increase in the income levels, rate of savings and the 

poverty rate has decreased. 

Therefore, the overall impact of development programmes on the economic status of Jaunsari 

women is significant. 

4. CONCLUSIONS AND SUGGESTIONS

Tribal development is an approach that is designed to revamp the social and economic conditions of 

this disadvantaged group. Through the analysis it is found that the impact of development 

programmes in the study area is significant but not optimal. It is observed that there is a low or 

insignificant impact of development programmes on variables like decision-making skills and the 

level of awareness in respondents of age 22-60 years (Groups B and C), and development programmes 

have not yet enabled the tribal women of this age group in reinvestment decisions of their income with 

the impact on this variable too being insignificant. However, on studying the overall impact of these 

development programmes on most other variables, we conclude that these programmes have shown a 

positive impact in most of the cases but the benefits are not up to the desired extent and are unevenly 

distributed. In order to uplift the women of this section there are certain areas that still demand 

attention and need active government intervention. 

From the above discussion, we infer that it is very important to focus upon the development of tribal 

women as it creates a direct and positive impact on their empowerment. In order to ensure overall 

development, it is important to integrate social, economic and cultural skills of the people. Through 

FGDs, the leading and persistent problems that have been identified in this region and need to be 

addressed are inadequate educational facilities, poor health infrastructure, and lack of awareness 

among women respondents pertaining to the nature of government programmes that are being run for 

their development and empowerment. Girls' education was never given priority and investment in the 

girl child's education was considered as non-profitable. In some families this practice still continues 

and it makes obtaining education difficult. Primary data shows that the percentage of female literates 

in tribal society has improved but the attitude of some parents to educating the girl child still remains 

the same. Due to financial constraints and work pressure at home, it has been observed that tribal 

people prefer that women should stay at home and contribute towards family income through 

activities such as farming, cattle rearing etc. Therefore, there is a need of spreading awareness on the 

importance of education. Its role in development should be explained to tribal parents and counselling 

and guidance sessions should be arranged at regular intervals. 

There is lack of social awareness among Jaunsari women. This problem can be resolved by further 

strengthening community participation programmes like SHGs, creating awareness 

camps and fests at regular intervals, and by encouraging women's participation in development 

programmes. This will create all- round development and will empower Jaunsari women. 

Advertisement of various government programmes should be done through awareness camps, 

panchayat meetings and through frequent visits of officials to ensure that the benefits are reaching the 

grass root level. 

10

Journal of Economics & Commerce Vol. 13, No. 1, 2022



Another observation made through this research was that though the Government has launched 

various tribal welfare programmes, their optimal benefits have not been reaped and a lot remains to be 

done. The sole reason for this gap between the potential and actual achievement is the lack of women's 

participation in such programmes. Jaunsari women are overburdened with domestic work and this 

keeps them away from participating in such programmes. Due to this reason some of their socio-

economic problems remain unaddressed and they have poor decision- making skills. The root cause of 

economic backwardness in this region is the absence of adequate employment opportunities for 

women. The available livelihood avenues are very limited. Thus, there is an urgent need of investment 

which would give sustenance to this tribe. A poor health status that includes malnutrition, poor 

sanitation and lack of hygiene also demands increased attention. There is a need for introducing health 

education and medical camps in the area which would bring a significant change in the health 

conditions of Jaunsari women. Health camps should be organized every 2-3 months. Dispensaries, 

PHCs and CHCs should be started in areas where there is no medical service at all. Existing 

PHCs/CHCs should have the latest equipment and well-trained medical and paramedical staff. There 

should also be mobile dispensaries which can reach the remotest and off road villages especially in 

Chakrata block, with higher officials monitoring their working on a regular basis. 

Thus, after analysis and group discussions the conclusion drawn suggests that despite government 

efforts and introduction of various development programmes the desired and optimum results have 

not been obtained. Even though a dent has been made on the problem of backwardness of the women 

of this tribe, a lot still remains undone. Through women's participation and regular monitoring by 

government officials the problems faced by Jaunsari women will be highlighted and the desired 

results will be achieved. Tribal women should be involved at the implementation stage of various 

government programmes and should be asked to assist in connecting with the remaining needy 

women. Also, the beneficiaries of various programmes should connect other women with these 

programmes as this would help in solving the problem of unawareness among women and will give 

women a chance to step out of their current state and contribute productively to the socio-economic 

betterment of their area. 
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WAGE AND PRODUCTIVITY LINKAGES IN INDIAN INDUSTRY: A POST 
REFORM ANALYSIS

Pragati Vishwakarma*

ABSTRACT

This paper discusses the wage and productivity linkages in Indian industry. This deal with 

that real wage rate not only determined by labour productivity but also depends on several 

factors. This also studies about the growth rate of these factors like per capita real wage 

rates ,total factor productivity (for both invested capital and fixed capital taking into 

account), fixed capital intensity, invested capital intensity, labour productivity and  net value 

added .The data has been collected from Annual Survey of Industries (ASI) and Economic 

Survey, Government of India over the period 1991-92  to 2013-14 at all industry level .ASI 

statistics are widely used as they provide useful of the registered manufacturing units at 

current prices. So, all referred variables were normalized by Gross Domestic Product 

(GDP) deflator. The GDP at current and constant prices were obtained by Economic Survey 

published by Government of India. The step wise regression model is used for the analysis of 

relationship between real wage rate and its major factors. The study finds that although 

there is strong positive and statistically significant association between real wage rate and 

labour productivity but it has low explaining power. Inclusion of new variables like trend 

variable, capital productivity, total factor productivity and capital intensity increase the 

explaining power of model but it reduced the value and significance of labour productivity.

Keywords: : Real wage rate ,Labour productivity, Total factor productivity ,Capital intensity 

I. INTRODUCTION
The growth performance of a dynamic outward-oriented manufacturing sector which can attract the 

surplus labour employed in low-productivity work in agriculture or in the urban informal tertiary 

sector is a key to India's future economic growth and poverty reduction ( . Since 

1991, Economic reforms are announced in India, are focused at making the economy and industry 

more competitive.  The wage and productivity relationship in Indian industries are inconclusive in 

nature and has serious policy relevance in recent years. Faster productivity growth lifted the living 

standard of the present day (Das et.al 2017).

Several studies have attempted to estimate the relationship between economic reforms and 

productivity growth in the Indian manufacturing sector and it is found that labour productivity has 

direct and positive impact on the wage rate (Sidhu. H ,2010).

 In this study we have analyzed the growth trend of the time series of labour productivity, per capita 

real wage rates, total factor productivity (for both invested capital and fixed capital taking into 

account), fixed capital intensity, invested capital intensity and net value added in India from 1991-92 

to 2013-14. We have also estimated the wage-productivity relationship by step wise regression 

methods. This study finds out that although there is strong positive and statistically significant 

Kathuria et.al 2010)
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association between real wage rate and labour productivity but it has low explaining power. Inclusion 

of new variables like trend variable, capital productivity, total factor productivity index and capital 

intensity increase the explaining power of model but it reduced the value and significance of labour 

productivity.

The study is organized as follows: Section II briefly reviews some empirical studies on relationship 

between real wages and its factors. The major objectiveand methodology explained in Section III. The 

data base and variables used in the study are explained in Section IV.In Section V we discuss the result 

of our analysis. The last section concludes.

II. REVIEW OF LITERATURE 

There has been an intense debate on estimating the real wage rate and how it is actually determined. 

Majority of studies found that there is strong and positive association between wage rate and labour 

productivity (Manonmani 2012).

There are some reviews of literature on wages and labour productivity are given below:

Table 1 : Existing literature on wages and labour productivity
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ØModel I     :LN 

(PRW) = a+ b LN (LP) 
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III. OBJECTIVES AND METHODOLOGY

The main objective of this paper is to examine the wage and productivity linkages in Indian 

manufacturing industry.

In this study all referred variables were normalized by Gross Domestic Product (GDP) deflator.GDP 

deflator measured as nominal GDP divided by real GDP and then multiplied by 100.

Partial factor productivity measures the ratio of output to one of the inputs such as Labour productivity 

(LP) is measured as net value added divided by total number of employees. Capital productivity (CP) 

is measured as net value added divided by gross fixed capital. fixed capital intensityis measured as 

fixed capital dived by numbers of persons employed and invested capital intensity is measured as 

invested capital by numbers of persons employed. Total factor productivity is taken as the square root 

of the capital productivity multiplied by labourproductivity.

· Semi log model

The semi log model is used for obtaining the growth rate of all the variables notionally

Log X= a + b(t)

Where X can be any of these above variables; t= trend;LN= natural log

· Step wise regression model

For wage and productivity analysis following step wise regression model(used by Manonmani 2012) 

has been used. The variables included and the models estimated are:

Functional forms

ØModel I     :LN (PRW) = a+ b LN (LP) 

ØModel II:LN (PRW) = a+ b LN (LP) + g T 

ØModel III:LN (PRW) = a+ b LN (LP) +c LN (CP)

ØModel IV:LN (PRW) = a+ b LN (LP) + c LN (CP) + d LN (TFP)

ØModel V:LN (PRW) = a+ b LN (LP) +c LN (CP) + d LN (TFP) +e LN (CI)

Where LN= natural log; PRW = per capita real wage rate; LP= labour productivity; CP= 

capital productivity; TFP=total factor productivity; CI=capital intensity.

IV. DATA AND VARIABLES 

This study is based on the data obtained from the Annual Survey of Industries (ASI) published by 

CSO, Government of India covering periods 1991-92 to 2013-2014. ASI statistics are widely used as 

they provide useful of the registered manufacturing units at current prices. So, all referred variables 

were normalized by Gross Domestic Product (GDP) deflator. The GDP at current and constant prices 

were obtained by Economic Survey published by Government of India.
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The selected variables are defined by Time – Series Data on Annual Survey of Industries (1991-92 to 

2013-14), Government of India, Ministry of Statistics and Programme Implementation, CSO 

(Industrial Statistics Wings) Kolkata. This has given below:

Table 2: Definition of Variables

Fixed Capitalrepresents the depreciated value of fixed assets owned by thefactory as on the 

closing day of the accounting year. Fixed assets are those that have anormal productive life of 

more than one year. Fixed capital includes land including leaseholdland, buildings, plant and 

machinery, furniture and fixtures, transport equipment,water system and roadways and other 

fixed assets such as hospitals, schools etc. used forthe benefit of factory personnel. 

Physical Working Capitalis the total inventories comprising of rawmaterials and components, 

fuels and lubricants, spares, stores and others, semi-finishedgoods and finished goods as on the 

closing day of the accounting year. However, it doesnot include the stock of the materials, fuels, 

stores etc. supplied by others to the factoryfor processing and finished goods processed by the 

factory from raw materials suppliedby others. 

Invested Capitalis the total of fixed capital and physical working capitalas defined above. 

 

Workersare defined to include all persons employed directly or through anyagency whether for 

wages or not and engaged in any manufacturing process or incleaning any part of the machinery 

or premises used for manufacturing process or in anyother kind of work incidental to or 

connected with the manufacturing process or thesubject of the manufacturing process. Labour 

engaged in the repair and maintenance orproduction of fixed assets for factory’s own use or 

labour employed for generatingelectricity or producing coal, gas etc. are included. 

Employees include all workers defined above and persons receiving wagesand holding 

supervisory or managerial positions engaged in administrative office, storekeeping section and 

welfare section, sales department as also those engaged in purchaseof raw materials etc. or 

purchase of fixed assets for the factory and watch and ward staff. 

Wages And Salariesare defined to include all remuneration in monetaryterms and also payable 
more or less regularly in each pay period to workers ascompensation for work done during the 
accounting year. 
 

Total Emolumentsis defined as the sum of wages and salaries,employers contribution as 

provident fund and other funds and workmen and staff welfareexpenses as defined above. 
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V . RESULTS AND DISCUSSION 

Table.3

    Sources: Author's calculations

Total Inputcomprises total value of fuels, materials consumed as well asexpenditures such as 

cost of contract and commission work done by others on materialssupplied by the factory, cost of 

materials consumed for repair and maintenance workdone by others to the factory's fixed assets, 

inward freight and transport charges, rate andtaxes (excluding income tax), postage, telephone 

and telex expenses, insurance charges,banking charges, cost of printing and stationery and 

purchase value of goods sold in thesame condition as purchased. Rent paid and interest paid is 

not included. 

Total Outputcomprises total ex-factory value of products and by-productsmanufactured as well 

as other receipts from non industrial services rendered to others,work done for others on material 

supplied by them, value of electricity produced andsold, sale value of goods sold in the same 

conditions purchased, addition in stock of semi finished goods and value of own construction. 

Rent received and interest received is notbeing included from ASI 2001-02. 

Depreciation is consumption of fixed capital due to wear and tear andobsolescence during the 

accounting year and is taken as provided by the factory owner oris estimated on the basis of cost 

of installation and working life of the fixed assets. 

Net Value Addedis arrived by deducting total input and depreciation fromTotaloutput. Here it is 

taken as output. 

 

Average annual growth rate (r) Functional form  Percentage (%) Significance 
level 

t values 

labor productivity  
 

Log (LP) =a+ b (t) 
 

4.179418  
 

5 percent 13.22083 
 
 

 Per capita real wage rate  Log (PRW) =a+ b (t) 
 

2.54243 
 

5 percent 15.73648 
 
 

Fixed capital productivity Log (FCP) =a+ b (t) 
 

0.881799 
 

5 percent 2.083311 
 
 

Invested capital productivity Log (ICP) =a+ b (t) 
 

0.678288 
 

*10 percent  
 

1.782854* 
 
 

Total factor productivity (taking 
Invested capital into  
account) 
 

Log (TFP) =a+ b (t) 
 

4.857706 
 

5percent 7.151986 
 

Total factor productivity (taking 
fixed capital into account) 

Log (TFP) =a+ b (t) 
 

2.53060852 
 

5percent 7.091271614 
 

Capital intensity (taking fixed 
capital into account) 
 

Log (CI) =a+ b (t) 
 

1.699388022 
 

5percent 3.881677 
 

Capital intensity (taking 
Invested capital into account) 
 

Log (CI) =a+ b (t) 
 

3.50113 
 

5percent 20.91325 
 

 Deflated Net Value Added(as 
Output) 
 

Log (DNVA) =a+ b (t) 
 

6.082317 
 

5percent 10.52895 
 

 

29

Wage and Productivity linkages in Indian Industry: A Post Reform Analysis
Pragati Vishwakarma



The above table shows that in the post economic reforms periods although there is 4 percent annual 

growth rate of labour productivity but there is seen only 2 percent growth rate in the real wage rate .It 

clearly depicts that the wage rate is not only depend on the labour productivity but it also governs by 

some other major variables.

Having a look on capital growth rate we found that growthrate  of invested capital is lesser (0.6 

percent) than the growth rate of fixed capital (0.8 percent), which defined that after reform period, 

thereis a positive growth has been seen in the fixed capital but there is found very negligible growth 

rate  in physical working capital in post reform era.

The growth rate of total factor productivity (TFP) is calculated taking both fixed and invested capital 

one by one and it is found that the growth of TFP is higher (4percent) when invested capital taking into 

account) and lesser (2 percent) in case of fixed capital. For the sake of study, we use invested capital 

because it the broader concept than the fixed capital as mentioned in the definitions of the variables. 

Talking about capital intensity, we again found that it is higher (3.5 percent) taking invested capital 

into consideration and lower (1.6 percent) taking fixed capital into account.

Growthrate oftotal output is 6 percent in post reform era in Indian manufacturing sector.

As a concluding remark we can say that there is positive growth is found in all the major variables by 

the introduction of economic reform in Indian manufacturing sector. Increment in real wage is not 

same as incrementin labour productivity but it has witnessed lower growth rate in comparison to 

labourproductivity. By this we explore that real wage rate is not only decided by labour productivity 

but also govern by some other major and important variables. We also find this using step wise 

regression model as explained below.

Table.4

* Significant at 1% level of significance.

**Significant at 5% level of significance.

Figures in brackets indicate “t” values.

The results of different models of wage and productivity relationship for all industries shows a 

positive and statistically significant association between real wage rate and labor productivity as 

indicates in model I. But this model has comparatively low explaining power, tells there are others 

Model  CONSTANT  B c d e g ??2 F- ratio 
I  -2.91688** 

 
(-13.5704) 
 

0.533935** 
 
(9.037908) 
 

    0.795489 
 

81.68378 
 

II -5.51003** 
(-11.8321) 
 

-0.08521 
(-0.75621) 
 

   0.028986** 
 
(5.815427) 
 

0.924001 
 

121.58 
 

III -3.13787** 
(-38.3246) 
 

0.73209** 
(26.31968) 
 

-0.7588** 
(-11.5373) 
 

   0.973285 
 

364.3268 
 

IV -3.66383** 
 
(-35.707) 
 

1.490897** 
(17.37997) 
 

0 
 
(65535) 
 

-0.7588 
(-11.5373) 
 

  0.973285 
 

364.3268 
 

V -3.14713** 
(-33.372) 
 

0 
(65535) 
 

0 
(65535) 
 

-0.01335 
 
(-0.50113) 
 

0.745449** 
(17.37997) 
 

 0.973285 
 

364.3268 
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factors other than labor productivity influences the real wage rate. Inclusion of trend variable has 

increased the explaining power of model but it reduced the value and significance of labor 

productivity in Model II. Capital productivity has negative impact on real wage rate of labor as model 

III. In model IV introduction of Total factor productivity index showed that while its coefficients took 

a negative sign, but it is not significant. Introduction of capital intensity did not improve the 

explanatory power of the model and the coefficients of all the variables have slightly reduced in model 

V.

VI. CONCLUSION

The study finds that although there is strong positive and statistically significant association 

between real wage rate and labour productivity but it has low explaining power. Inclusion of new 

variables like trend variable, capital productivity, total factor productivity and capital intensity 

increase the explaining power of model but it reduced the value and significance of labour 

productivity. Hence real wage rate is not only determined by labour productivity but also affect by 

some other major and important variables.
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DYNAMICS OF ACCORD AND SATISFACTION OF TORT CLAIM – A 
CRITICAL ANALYSIS

Aditya Raj Pandey*

ABSTRACT

Though the word accord and satisfaction carry legal impressions yet in many activities of 

our daily life we are experiencing these two words without being vigilant as a common 

person. However, persons in the legal field very much use the fundamentals of these two 

terms. Thus, quite but naturally it becomes essentials for the legal persons to have a perfect 

perceptive of the principles of accord and satisfaction. In view of this it becomes essential to 

first of all clearly put down the meaning and the concept of accord and satisfaction. In this 

Research paper our ultimate aim is to provide clarity on the various aspects of accord and 

satisfaction and therefrom support this with evidences that prevailed under the different 

cases in court of law. 

Keywords:Accord & Satisfaction , Tort , Contract, Liquidated & Unliquidated Contract, 

Disputed & Undisputed Contract, Substituted Contract.  

INTRODUCTION
Though the word accord and satisfaction carry legal impressions yet in many activities of our daily life 

we are experiencing these two words without being vigilant as a common person. However, persons in 

the legal field very much use the fundamentals of these two terms. Thus, quite but naturally it becomes 

essentials for the legal persons to have a perfect perceptive of the principles of accord and satisfaction, 

so as to legally resolve whatsoever dispute that may arise in meeting of accord and satisfaction. The 

principles as prevailing under the one countries' common law is of fundamental importance in this 

respect. The present article is an attempt to categorically put forward the doctrine of accord and 

satisfaction which ultimately helps the court of law to decide upon any dispute that may arise. Thus, as 

the fundamental part under the common law any mutual agreement the existence of accord defines the 

ultimate level of satisfaction both as provided by the defendant and received by the plaintiff. 

In view of this it becomes essential to first of all clearly put down the meaning and the concept of 

accord and satisfaction, before we extent evidences to analyse different cases of accord and 

satisfaction. In this Research paper our ultimate aim is to provide clarity on the various aspects of 

accord and satisfaction and therefrom support this with evidences that prevailed under the different 

cases in court of law.  

It becomes fundamental for the court of law to categorise the case under the different types of 

accord and satisfaction. The present article views and analyse the different types of existing 

cases in India as based on the categories of accord and satisfaction to enable us how the 

theories and the concerned laws on accord and satisfaction are put into practice in court of 

law. 
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Classification of accord and satisfaction 

 

 [A] Common Law Background  

    

    

LIQUIDATED OR 

UNLIQUIDATED 
  

DISPUTED OR 

UNDISPUTED 

    

 [B] Pre – EXISTING DUTY RULE  

    

    

LIQUIDATED OR 

UNDISPUTED 
  

UNLIQUIDATED OR 

DISPUTED 

    

 [C] SUBSTITUTED CONTRACT  

    

 

RESEARCH QUESTION

The Research questions highlighted in this paper are wholly on the lines aimed at evaluation of major 

aspects of Accord & Satisfaction, as conceptualised in the field of law.  

Throughout the world accord and satisfaction are argued in the court of law on the basis of their nature. 

This is apparently depicted in our following flow chart

The above flow chart of classification of accord and satisfaction is quite but self-explanatory, having 

three measure classifications of accord, namely 

A – Common law Background

B – Pre – existing duty rule 

C – Substituted Contract. 

Thus, not getting anyway diverted, our research questions are very much classification-specific and 

are as 

Q1 Whether or not the considered cases of Accord & Satisfaction are within the periphery of Common 

Law Background. 

Q2 Whether or not such cases are under the Pre-existing duty rules? 

Q3 Finally, if at all any such case is of the form of substituted Contract?

RESEARCH HYPOTHESIS

To be very much within the lines of classification of accord and satisfaction from 
which our research questions logically evolved, the hypothesis of this research work follows as a 

consequence, where H0 stands for Null Hypothesis & HA stands Alternate Hypothesis. 

First, under the Common law Background our:

H01: The Accord & Satisfaction is Unliquidated

HA1: The Accord & Satisfaction is liquidated.
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H02: The Accord & Satisfaction is Undisputed.

HA2: The Accord & Satisfaction is Disputed

Second, Under the Pre-Existing duty rule: 

H03: The Accord & Satisfaction is Liquidated & Undisputed.

HA3:  The Accord & Satisfaction is Unliquidated & Disputed. 

Third, Under substituted Contract: 

H04: The Accord & Satisfaction is not Substituted. 

HA4: The Accord & Satisfaction is substituted contract

OBJECTIVE OF THE STUDY

Purely based on our above set of Null & Alternate Hypothesis the objectives of the study accordingly 

are: 

a) To analyse such cases which are either liquidated or unliquidated in nature. 

b) To examine those cases which are either disputed or undisputed in nature. 

c) To study equivalent cases which are liquidated and undisputed in nature. 

d) To investigate alike cases of unliquidated and disputed in nature. 

e) To explore the nature of substituted contract

SIGNIFICANE OF THE STUDY

Over the years the principles that circumscribe the legalities of accord and satisfaction has gradually 

been built up with time under the philosophy of Indian as well western law. When we look back in the 

history when Government of India(GOI) took over the properties of kings , that is the days when Privy 

Councilwas applied where the kings receipt the payment from GOI in full satisfaction in lieu of their 

private property taken over by the Government of India.   

Initially, the legalities of accord and satisfaction was being dealt under the ICA, 1872, yet, with due 

course of time it is through the various judgements dealt by the supreme court, this doctrine got more 

matured. For instance, SC introduced the concept of arbitrator in deciding conflict in case of Boghara 

Polyfab. However, it may be noted that in the case of Mayavati Tradingthe supreme court directed that 

appointment of an Arbitrator must be done institutionally under section 11 of Arbitration and 

conciliation act. 

Here it may be cautioned that introduction of an arbitrator do not necessarily negate the doctrine of 

Accord and satisfaction but it merely increases the scope of resolving disputes trough arbitrator.

SCOPE OF STUDY, RESAERCH METHODOLOGY & DATA RESOURCES

The Scope of the present research Paper is precisely confined within the periphery of having (a) Cases 

related to Common Law Background, (b) cases related to pre-existing duty rule and (c) cases of 

Substituted Contract. 

Effort has been made to site cases both at the national and international level, as referred from the 

available secondary data.   

1. LITERATURE REVIEW

· National Insurance Company Limited v. Boghara Polyfab Private Limited

In the High Court this case was filed by Boghara Polfab (Appellant) Against National Insurance 

Company (Respondent) on the ground of delayed & denied of Full Insurance claim on the goods 

damaged due to Heavy rain. Though Primarily it appears to be a clear case of dispute on liquidation of 

accord & Satisfaction, yet in the due course of action appellant signed and accepted a compromised 

amount of insurance claim, which later on was put to dispute that insurer company forced us to accept 
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a lower settlement to ensure expeditious settlement of the claim. Thus. appellant here filed for the 

arbitration under section 11 of Arbitration & Conciliation Act.

On the question of such dispute whether an arbitration can be raised or not the matter was put before 

HC, where seven cases in favour raising arbitration and three cases against it were raised. 

However, High Court decided that arbitration can be raised and there was neither accord and 

satisfaction nor the discharge of contract.  As against the decision of High Court(HC),  NIC took the 

matter to SC where SC give its decision to upheld the decision of HC.

· Union Of India v/s Kishori Lal Gupta & Bros.

This case was on the arguments on whether the original contract no longer exist after a new contract 

accrued due to failure of settlement of original contract. It was decided by honourable court that as the 

respondent even failed to fulfil the mutual agreement on new settlement contract, hence there was no 

full satisfaction of obligation and hence the original contract still remains valid. 

· Union Of India v/s M/s Ajit Mehta & Associates:

The appellant had undergone a tender contract to build buildings for specifies purpose in Gujarat. All 

the four contracts were completed within the agreed extended time. The bill was raised by the 

respondent and was compiled by appellant without any dispute. Further the bank guarantees were also 

released to the respondent. However, after spam of 1 year the respondent raised fresh bills of increased 

amount for the same from the appellant. This matter was put to the court of law where the Honourable 

court held that “The contracts between the parties had come to an end by accord and satisfaction. 

Hence the arbitration clause contained in the contract also stood terminated.”

· Kelkar & Kelkar v/s Indian Airlines & Anr.

In this case, the appellant is a contractor to construct Office building of Indian Airlines (Respondent) 

at Pune. The building was completed within the agreed stipulated period during which the appellant 
thsubmitted a series of 10 bills as his claims. Though the respondent claim that through its payment of 9  

thand 10  bill and subsequent receipt of it by appellant the deal is completed as agreed by appellant also. 

However nearly after 1 year the appellant raised more claims against Indian airlines and claiming 

these as to be the pending amount. 

The matter was put before arbitration court Pune and the court decided that it was an afterthought of 

appellant and hence cannot be adjudicated by arbitrator. Honourable High Court also upheld the 

decision of arbitrator court. 

PART – B

1) TYPES AND CATEGORIES OF ACCORD & SATISFACTION 

Principles and Statues of Accord and Satisfaction are very well exemplified. 

Client X owes an amount of Rs 500 from the customer Y. The customer Y issued a check worth Rs 300 

to X, but on the back of the check it is written that 'obligation is fully fulfilled' X wants to in cash the 

cheque in bank, yet wants payment of rest Rs200. Now, client X wants to know whether by accepting 

the cheque of Rs 300 client X is forgoing his claim for the rest amount. 

Fundamentally, this is the problem of Accord and Satisfaction and for which there is the need to 

categorically understand accord and satisfaction. For this, we have put forward flow chart which puts 

different categories of accord and satisfaction distinctively.  

We can thus now categorically put forward the following: 
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Classification of accord and satisfaction 

 

 [A] Common Law Background  

    

    

LIQUIDATED OR 

UNLIQUIDATED 
  

DISPUTED OR 

UNDISPUTED 

    

 [B] Pre – EXISTING DUTY RULE  

    

    

LIQUIDATED OR 

UNDISPUTED 
  

UNLIQUIDATED OR 

DISPUTED 

    

 [C] SUBSTITUTED CONTRACT  

    

 

A: Common Law Background 

(1) Liquidated or Unliquidated: The first category of common law background is classified as that it 

may be Liquidated or Unliquidated.  For instance, if there is an agreement between attorney and 

the client that attorney will charge a fee of Rs 500 for the services provided by him to client is an 

example of Liquidated accord.

Whereas if there is no such pre agreement but the attorney raises a bill of Rs500 for the services 

rendered for client and is met, it is a case of unliquidated accord. However, we may note here that 

whether or not either of the two accords, liquidated or unliquidated, is fully met or not is a 

different thing and a matter of satisfaction fully met or breached.  

(2) Disputed or Undisputed : For example , Plaintiff Y , a luggage picker was promised by distributor 

X to pay a sum of Rs 25 for each bundle of goods to be unloaded to the gowdown. But the 

Distributor X paid only Rs 20 and on this luggage picker Y claimed that it is a matter of dispute. 

This is the clear case of disputed accord. 

An example of Undisputed accord can be that under the accord of fees structure of a institution 

separate fees to be charged for both (a) Academic fees and (b) hostel and mess fees. However due to 

pandemic and closure of hostel the institution charges only academic fees from its students and 

forgoes the second part, that is, hostel and mess fees. This is a case of undisputed accord because a 

dispute can arise if institution charges hostel fees also despite of its closure.  

B The pre – Existing duty rule  

(1) Liquidated and Undisputed :
For instance, Mr X gave an unconditional loan of Rs 500 to Mr Y. Now Mr Y returns Rs 300 and adds 

no consideration too, which is accepted by Mr X. In this case , although Mr X can have a claim of rest 

of the amount of Rs 200 From Mr Y , but the case will be treated as undisputed as acceptance is given 
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by Mr X on lesser amount of repayment.  

(2) Unliquidated and Disputed: 

This category may be illustrated with the supposition that Mr X has an liquidated accord with Mr Y to 

clean his apartment for which X agrees to pay Y a sum of Rs 700. However apart form this accord X 

had an unliquidated accord with Y also to cut the extra grass of X's garden as an added service. On 

completion of the work Y raised bill of Rs 1000 for out of which Rs 700 was as liquidated accord and 

rest of 300 bill was raised by Y as his charge for cutting the grass of the garden. Now , X pays off Rs 

700 as a liquidated accord but pays only Rs 200 for the services rendered by Y for cutting the grass. 

Here the second part that is bill raised for the services for unliquidated accord is a matter of dispute.       

C Substituted Contract :

In order to understand a substituted contract we can exemplify that a Party X issues a job contract to be 

completed by party B with full satisfaction within a stipulated period of six months. However, for 

whatsoever is the reason by the end of 5 months the party B convinces party A that the job cannot 

practically be completed within the stipulated period of six months and asked for an extension for 

period of 2 more months. At this , party A agrees. Here, the extended time period contract takes the 

place of the initial contract and the initial contract exists no more so long the party B completes the 

work within the extended period with full satisfaction. Hence it is a case of substituted contract and 

satisfaction. Nonetheless in case the Party b fails even to complete the work within the extended time 

then the original contract will be treated as valid and the extended contract loose its validity. 

1) DEFINITION OF ACCORD & SATISFACTION

Having after explaining different categories and types of accord towards its conceptualisation, it 

becomes essential at this juncture to provide the formal definition of Accord and Satisfaction which is 

generally quoted as

 “Accord refers to an agreement whereby a person agrees to accept some valuable 

consideration in lieu of the right of action that he has against the other. Satisfaction means 

actual payment of an amount of consideration so agreed to when there is an agreement, and 

it is satisfied by its executors, the agreement is termed as an accord and satisfaction”

The above definition of Accord and Satisfaction differs in nature and form which are categorised 

under different sub categories. These we have already explained above both in the form of flow chart 

as well as through simple examples. Having doing so it becomes quite but seeking to strengthen these 

concepts as to how they operate in practise. 

2) EXAMINATION OF CASES OF ACCORD AND SATISFACTION 

Hence, we proceed now to take a few cases necessarily enough to substantiate:  

(i) Cutler v McPhail (1962)

an agreement is signed not to sue one of 

the several tortfeasors. 

(ii) P.K. Ramaiah and company v Chairman & managing director, NTPC (1994)

To Start with, Plaintiff sued a defamation case against the defendant on the ground of writing and 

publishing a defamatory letter. Consequently, a defendant entered into a accord with plaintiff and 

paid a the amount to discharge defendants liability. In such event the writer of the defamatory 

letter also held that his liability is automatically discharged through the payment of satisfaction 

by the publisher. The court put forward that with the release of one joint tortfeasor the liability of 

the others is automatically discharged, until and unless 

Here, the appellant seeks further additional amount of payment after the completion of the work, 
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though the appellant had already accepted full and final payment from the defendant as an amount 

of full and final settlement of the contract. In this case the court held that as the appellant had 

accepted payment as the full and final satisfaction of the contract any additional or further claim 

cannot be raised as a dispute because such dispute 

To end with we may state that basically accord and satisfaction must have a legal translation in which 

the contract may be completed either in monetise form or nonmonetized form in accordance with the 

agreement. To be in more simplified terms accord denotes the agreement and satisfaction signifies or 

represents the consideration of the act. Hence, although necessarily not an accord be in writing only 

but at the same time existence of both that is accord as well as satisfaction are the necessary 

inseparable elements. Nevertheless, there can be a breach of accord resulting out of dissatisfaction 

depends upon how the accord and satisfaction are legally deduced. 

In the above said respect it therefore becomes fundamental for the court of law to categorise the case 

under the different types of accord and satisfaction as discussed by us earlier. For instance, first of all 

an accord and satisfaction must be viewed whether it is a Liquidated or Unliquidated case or Disputed 

or Undisputed. Thus, the judgement will follow in its accordance. Furthermore, an accord and 

satisfaction may also either be Liquidated or Undisputed and Unliquidated or Disputed. In such case 

again the decision of court of law will follow up on such lines of accord. Yet again there is the 

possibility that an accord and satisfaction may be of the type of substituted contract. Hereto the accord 

and satisfaction may or may not necessarily be based on the original accord but may or may not be 

viewed under the periphery of the substituted contract. Ultimately, the last but not the least, we would 

like to put forward that the form and nature of accord that categorise it, is of utmost importance for the 

court of law. 

could not be referred to for the arbitration. 

(iii) Union of India v kishori Lal Gupta and Bros (1959)

The courts contended that Accord and Satisfaction do not vitiate the liability, because in this case 

the respondent even failed to fulfil the mutual agreement on new settlement contract, hence there 

was no full satisfaction of obligation and hence the original contract still remains valid. 

3) CONCLUDING REMARK 
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COVID-19 AND ATMANIRBHAR BHARAT MISSION: AN ASSESMENT

Dr. Parul Jain*

ABSTRACT

The year 2020 threw a novel COVID-19 virus which threatened the entire world which 

adversely affected mobility, safety and normal life of the people. This, in turn, prevented the 

most formidable economic challenge to India and the world.  The Covid crisis in India 

resulted in the in the policy dilemma of 'live virus livelihood'. The pandemic caused incomes 

and demand to contract, decline in business income and confidence, disruption in supply 

chain resulting in faltering growth, huge labour migration to home states and sharp 

contraction in GDP. Government finances became extremely difficult. Therefore, the biggest 

challenge was to step up economic activity.

In view of adverse effects of covid pandemic , India adopted its own policies which focused 

on minimizing losses. Policies were adopted to reduce supply side disruptions, direct benefit 

transfers were made to vulnerable sections. The country also adopted a graded four pronged 

pre-emptive and post active strategy which incorporated containment measures, fiscal 

support measures, financial measures and structural reform measures. Three packages were 

also announced under Atma Nirbhar Bharat Mission. On account of various measures 

undertaken, the Indian economy marched firmly on the path of revival. After a subdued 

growth into 2019, the Indian economy witnessed a resilient V-shaped recovery from July, 

2020 onwards. Nevertheless, managing government finances became extremely difficult 

during the past two years. 

Under the present circumstances we need to think of how we can restart economic activities 

in low infection regions with adequate precautions and focus on businesses with goods 

prospects of survival. Public spending needs to be carefully monitored for the purposes for 

which they are intended. 

Key words: COVID-19, V shaped recovery, Atma Nirbhar Bharat Mission. 

INTRODUCTION
During the seventy fifth year of India's Independence, the country is celebrating Azadi ka Mahotsav 

with the objective of achieving the country's development in all spheres. The important objectives 

include making India a Rs.5 trillion economy, achieving rapid agriculture and industrial growth 

improving health standards, imparting technical education, Beti Bachao Beti Padhao Abhiyan, 

infrastructure development,etc. However, it is desirable to understand the different dimensions of 

COVID-19 and the impact of different steps undertaken by the government in this regard. 

The year 2020 threw a novel COVID-19 virus which threatened the entire world which adversely 

affected mobility, safety and normal life of the people. This, in turn,presented the most formidable 

economic challenge to India and the world. Governments across the world deployed a range of policy 

tools to support their economies and save people from the dangerous and evil effects of the pandemic. 
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India also adopted several bold steps which, although resulted in short term pains but the measures 

were intended to long –term gains.

SPREAD OF COVID PANDEMIC

The first outbreak of COVID-19 was in Wuhan in China. But it soon infected all continents , including 

Antarctica and more than 220 countries. In the initial stages of the pandemic , the advanced economies 

of North America and Western Europe were severely impacted with more than  70 per cent of total 

cases and total deaths. Very soon this pandemic intensified in a number of emerging market and 

developing economies such as Brazil, Mexico, Russia, Turkey and India. These countries constituted 

nearly 50 per cent of the total cases and total deaths. There was also severe outbreak of disease in Latin 

America, Caribbean, Europe and Central Asia regions. The year 2020 witnessed unrivalled turmoil 

and it emerged as the biggest threat to economic growth. The World Health Organization (WHO) 
thdeclared COVID-19 as 'Public Health Emergency of International Concern' on 30  January, 2020 and 

advised that all countries should be prepared for early detection of the disease and containing it. There 
thwas exponential rise in the number of daily cases. Hence, WHO was compelled on 11  March, 2020 to 

declare this outbreak as pandemic within three months of its emergence. This pandemic has had wide-

ranging effects on almost every section of the economy and society. In order to mitigate the spread of 

virus, many countries resorted to school closures, restrictions on non-essential business activities, 

suspension of public transport, prohibition of public gatherings, border closures, etc. A number of 

social distancing measures were also adopted. 

SPREAD OF PANDEMIC IN INDIA

In India,  astringent nation –wide lockdown was imposed on March 24, 2020 and subsequently 

extended till May 31, 2020. India crossed its peak in mid-September 2020 when it had 11.12 lakh 
th thactive cases on 17  September, 2020 and 97,860 daily new cases on 16  September, 2020. The initial 

spread of the pandemic was limited primarily to western and northern zones of India which 

contributed 42 and 22 per cent respectively of total cases. A sharp rise in share of southern zone was 

witnessed since July, 2020. The southern zone added more than one-third of the new cases per month 

on an average. The eastern and central regions each constituted 10 per cent of the total cases 

respectively during the year. The festive season during October and November led to a second wave of 
stinfections in the northern region. The total death toll in India ,as on 31  December, 2020 was 1.48 lakh 

with more than 50 per cent of the fatalities occurring in western and Southern zones. Maharashtra was 

the worst affected State and had the highest incidence of deaths. Except the Northern zone, all zones 

experienced death waves. The northern zone experienced three death waves. Among these, the third 

wave was most lethal. 

SOME CONSEQUENCES OF OUTBREAK OF COVID-19

Covid-19 posed the most formidable economic challenges to India. Public health policy became 

central to tackling this all pervasive crisis. This crisis resulted in the policy dilemma of 'lives versus 

livelihoods'. There were some important consequences of the epidemic. First, there were widespread 

economic dislocations throughout the world, including India. Second, the pandemic caused incomes 

and demand to contract which affected sectors everywhere. Third, there was sharp decline in business 

income and confidence. Fourth, there was a downward spiral in demand for products and services. 

Fifth, with borders closing and supply chain disrupted, people got worse before getting better. Sixth, 

transport industries such as aviation, shipping and railways went through deep crisis. Seventh, there 

were also economic costs of virus. The slowdown in global trade and sharp decline in demand for 

employment tended to compound India's faltering growth. Eight, there was huge labour migration to 
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respective home States which resulted in shortage of manpower in industries. Ninth, Covid-19 

adversely impacted sales and bank credit growth and led several companies to shut operations. Tenth, 

the Indian economy, after subdued growth in 2019 witnessed a sharp contraction of 23.9 per cent in 

first quarter of 2020-21 and 7.5 per cent contraction in second quarter of 2020-21 due to stringent 

lockdown imposed during March-April, 2020.

Under the aforesaid developments, government finances became extremely difficult and collapse in 

revenues of both Central and State governments and increased expenditures was witnessed. 

Therefore, the biggest challenge was to set up economic activity.

MEASURES UNDERTAKEN BY THE GOVERNMENT TO CHECK PANDEMIC

a. Policy Measures

Despite dismal projections by many international institutions about the disruptive impact of 

the pandemic. India adopted its own unique path in several ways. Firstly, the policy focused 

in minimizing losses. India's policy response was humane which focused on saving human 

lives. Accordingly, the policy response was that although stringent lockdown would initially 

involve short term pain but it would lead to long term gains in saving lives and help in the 

process of economic recovery. Secondly, such policies should be followed which would 

reduce supply side disruptions. Hence, during the initial months of the pandemic when 

economic restrictions were imposed, the policy focused on direct benefit transfers to 

vulnerable sections which included the world's largest food subsidy programme to about 

80.96 crore beneficiaries. Thirdly, India adopted a graded four-pronged pre-emptive and 

pro-active strategy which incorporated (i) containment measures, (ii) fiscal support 

measures, (iii) financial measures and (iv) structural reform measures. Government adopted 

a gradual smooth transition from 'Jaan Hai to Jahan Hai' to 'Jaan bhi aur Jahan bhi'.

b. Multi-Pronged Measure 

(i) Containment Measures : At the beginning of the pandemic, India was totally 

dependent on import of Ventilators, PPE kits and N-95 masks. Very soon the 

Central Government recognized these challenges and undertook measures to 

ensure adequate availability and supplies of essential medical items across the 

country. A three-tier arrangement of health facilities was created namely Covid care 

Centre with isolation beds , dedicated Covid Health Centres with oxygen supported 

isolation beds for moderate cases and dedicated Covid hospitals with ICU beds for 

severe cases. The textile industry also rose to the occasion and emerged as the 

second largest producer of PPE kits. In order to prevent transmission of pandemic , 

government resorted to closure of schools, travel bans/restrictions, cancellation of 

public events, social distancing norms and mandatory use of masks. 

(ii) Financial Measure : Government of India and the Reserve Bank of India 

undertook multi-dimensional efforts to maintain financial stability and provide 

necessary support to ease both demand and supply. The Reserve Bank of India also 

undertook several conventional and unconventional liquidity enhancing measures 

to manage liquidity situation in the country. 

(iii) Structural Reforms : Structural reforms were undertaken in the areas of 

agriculture, micro, small and medium enterprises, labour, industry, privatization of 

Public sector Undertakings, etc.  In agriculture, three acts were 

passed(subsequently repealed) namely Farmer's Produce Trade and Commerce 

42

COVID-19 and Atmanirbhar Bharat Mission : An Assesment
Dr. Parul Jain



(Promotion and Facilitation) Act, Farmer's (Empowerment and Protection) 

Agreement of Price Assurance and Farm Services Act and Essential 

Commodities(Amendment) Act. Definition of MSMEs for manufacturing was 

changed. For micro enterprises , investment limit was raised from Rs.25lakhs to 

Rs.1 crore, for small enterprises from Rs.5 crore to Rs.10 crore and medium 

enterprises from Rs.10 crore to Rs.20 crore.  In respect of PSUs , government 

announced that public sector would play an important role in defined areas and all 

sectors were to be opened up for private sector.  In strategic sectors , at least one 

enterprise would remain in the public sector but private sector would also be 

allowed . further, Production-Linked Incentive Scheme was announced for 

industries.

(iv) Fiscal Policy Measures and Atmaa Nirbhar Bharat Mission: Fiscal Policy 

measures were announced in the areas of health, welfare, taxation, pushing demand 

and investment in the economy. The Atmaa Nirbhar Bharat Mission announced in 

March, 2020 was a composite package announced with the objective of welfare 

measures so as to address short term distress of individuals and firms and alleviate 

the long term distress on the economy. The total package announced was to the tune 

of Rs.2097053 crore (15% of GDP) which were announced on March 26, May 

13,14,15,16 and 17 , 2020. Out of this, stimulus worth 9% of GDP was provided 

under Atma Nirbhar Bharat Package. On March 26, 2020, Pradhan Mantri Garib 

Kalyan Yojna was announced to provide financial assistance and food security to 

poor persons, daily wage under MGNREGS was increased, Garib Kalyan Rozgar 

Abhiyan was launched for creation of livelihood in rural areas, etc.

Under Atmaa Nirbhar Bharat Mission , three packages were announced . Under package I of Atmaa 

Nirbhar Bharat Abhiyan, several relief and credit support measures were announced to support 

MSMEs to fight against Covid-19 which , among others, included Rs.3 lakh crore collateral-free 

automatic loans to businesses , including MSMEs, Rs.20000 crore subordinate debt for stressed 

MSMEs, Rs.50000 crore equity infusion, revision of investment limit for MSMEs, further facilities 

for ease of doing business, announcement of a new coherent policy for public sector enterprises, etc.  

Under the second package of Atma Nirbhar Bharat, measures were undertaken to boost capital 

expenditure and additional Rs.25000 crore was provided for capital expenditure to Ministry of Road 

Transport and Ministry of Defense. The third package of Atma Nirbhar Bharat comprised boosting of 

production linked incentives and rural employment , Atma Nirbhar Bharat Rozgar Yojna, Rs.18000 

crore additional outlay for PM Awas Yojna-Urban (PMAY), support for construction and 

infrastructure, etc.

IMPACT OF MEASURES UNDERTAKEN BY GOVERNMENT 

With the astute support of Atma Nirbhar Bharat Mission and financial packages announced, the Indian 

economy marched firmly on the path of revival. After a subdued growth in 2019 , Indian economy had 

begun to regain momentum from January 2020 onwards. But due to COVID-19, the Indian economy 

witnessed a sharp decline in GDP of 23.9%  in the first quarter of financial year 2020-21 and 7.5 % in 

second quarter of 2020-21. There was rapid recovery in India's economy in the next three quarters to 

restore quarterly GDP to its prior levels.  There was recovery across all key economic indicators. From 

July, 2020 onwards a resilient V shaped recovery was underway. There was growing convergence to 

pre-pandemic levels in the third quarter. It is estimated that India's GDP contracted by 7.7 per cent in 
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the financial year 2020-21, composed of a sharp 15.7 per cent decline in the first half and a modest 0.1 

per cent fall in the second half. Sector-wise, the year 2020-21 saw resilience in the manufacturing 

sector and rural demand also improved. Agricultural sector witnessed silver lining with a growth of 

3.4 per cent in both quarters of 2020-21. Industrial production also experienced V-shaped recovery.

On September 27, 2021, the Union Finance Minister announced the much-awaited fiscal package to 

revive the economy ravaged by the second pandemic wave. This package was to the time of 

Rs.628000 crore which included a new credit guarantee scheme for health, tourism and micro 

borrowers and extending the Atma Nirbhar Bharat Rozgar Yojna. This package was announced with 

the objective of enhancing public health facilities, especially in under-served areas, boost private 

investment in medical infrastructure and augment critical human resources. The booster dose 

comprised of loan guarantee scheme for covid-hit sectors (Rs.110000 crore), credit guarantee scheme 

for microfinanceinstitutions (Rs.7500 crore), Emergency Credit Line Guarantee Scheme (Rs.150000 

crore), etc.  To support the rural economy and demand, the government announced another credit 

guarantee scheme to finance loans through micro-finance institutions, provide guarantees to 

scheduled commercial banks for loans to new or existing micro finance institutions on lending up to 

Rs.1.5 lakh to about Rs25 lakh small borrowers. The government also extended the Atma Nirbhar 

Bharat Yojna by six months up to March 31, 2022. 

There was a deadly second wave of pandemic in March-June, 2021 which resulted in plunge in India's 

GDP, although the decline was not as deep as in previous year. However, there was robust recovery 

from the second quarter of 2021-22 when 8.4 per cent growth was experienced in the three months of 

July-September, 2021. It is expected that the Indian economy is likely to have double-digit growth in 

2021-22. Nevertheless, managing government finances became extremely difficult under the 

circumstances of the past two years.

CONCLUSION 

Under the present circumstances, we need to think of how we can restart economic activities in low 

infection regions with adequate precautions, focus on businesses with good prospects of survival 

rather than attempting universal effort. We need to design a comprehensive on how to open 

successfully all transport linkages. Pressure on government finances will definitely affect capita; 

expenditure and potential growth in the medium term. Under the present circumstances public 

spending needs to be carefully monitored to ensure that it is demonstrably reaching the intended 

beneficiaries . Concrete spending plans need to be fully targeted to the purposes for which they are 

intended. 
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ANALYSIS OF CONSUMER BEHAVIOUR ON OTT IN INDIA

Simran Minocha* Dr. Shikha Nagalia** Dr. V.B. Chaurasia***

ABSTRACT

OTT refers to any TV or video content that’s streamed over the internet. It by-passes cable, 

broadcast, and satellite television platforms. This technology exists everywhere, from 

streaming giant Disney Plus Hotstar and Netflix to humble video start-ups. Each year, more 

and more people are giving up their cable TV subscriptions for OTT. Internet streaming 

services like Netflix, Amazon Prime and Disney Plus are pulling more and more people from 

their traditional cable TV subscriptions. OTT allows viewers to access the content they love 

in a more convenient fashion. Users can directly buy the content they want from major 

streaming services as well as independent platforms. This is very difficult to do with cable TV 

channels and other traditional methods. During the pandemic OTT platforms have played 

an important role in people’s lives as a stress reliever. Nine out of ten people spend more time 

on streaming platforms and e-learning, as per the report published by EY. Here, we are 

discussing some of the factors that influence the users to switch from the traditional methods 

of entertainment to OTT, and which factors are most significant in determining the consumer 

satisfaction.

Keywords: OTT, online entertainment, consumer satisfaction, multiple linear regression.

INTRODUCTION
Over-the-top (OTT) Platforms are online platforms that curate a range of content and present it on a

singular platform. Examples of these platforms include Netflix, Amazon Prime, Hotstar, AltBalaji

amongst others. They are also known as Online Content Curated Platforms (OCCPs).

BIGFlix Reliance Entertainment 

The OCC industry is distinguished from others (such as, intermediaries and user generated content

(UGC) providers like YouTube, Facebook, Instagram etc.) inter-alia by the following features:

• A fully curated content catalogue which is licensed or owned by the individual provider

• A 'pull' model of consumption where consumers choose the content they wish to watch and access

it on device(s), time or place of their choice; and

• Technology-enabled solutions for content filtering and access controls.

The Union government has recently brought Over the Top (OTT) platforms, such as Netflix, Amazon

Prime and others, under the ambit of the Ministry of Information and Broadcasting (I&B ministry).

The first dependent Indian OTT platform was , launched by in 

2008.
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Benefits of OTT

• Cost efficiency: Investment on Dish TV or Tata-Sky set-up boxes are difficult as they involve a lot of 

people and is time consuming because it requires people with specific knowledge for instalments. 

Whereas, OTT can be downloaded and used anywhere, as and when required.

• Data tariff plans: The OTT Platforms can be shared and be used on multiple screens by making an 

account. This doesn’t work for other television series.

• Convenience: Usually people who follow television series have to wait for the whole day or maybe 

over the weekend for their serials to continue with their episodes. On the other hand, OTT based apps 

show their series continuously without interruption. This becomes more convenient to the browsers.

REVIEW OF LITERATURE

1. Proliferation of OTT apps in India: an empirical study of OTT apps and its impact on college 

students by Reshma and Chaithra (February, 2020). This paper talks about the concept of OTT apps 

and its rapid growth in India, the relationship between Freemium and premium and the leading OTT 

app, analysis of the impact of OTT apps on college students (academic and personal life).

2. Understanding adoption factors of over-the-top video services among millennial consumers by Dr. 

Sabyasachi Dasgupta and Dr. Priya Grover (February, 2019). The aim of this research is to understand 

and analyse the type of content viewed, expected and demanded by the intended audience, thereby 

inferring the ways in which consumers take decisions regarding contents in OTT platforms.

3. Indian OTT platforms: A survey analysis by Akankshya Mohanty (May 27, 2020). This report is an 

elementary attempt at understanding the perception of OTT service in India, and how can Indian OTT 

platforms build on potential factors.

4. OTT platforms v/s theatres by Poornesh Pathak (July, 2020). This report talks about how several 

producers have decided to release their film directly on the OTT platforms rather than theatres; after 

all, theatres are not going to open anytime soon. This particular decision has been taken owing to the  

monetary and logistical factors. However, the “OTT v/s theatres debate” has just begun and is not 

about to end in the unforeseen future.

5. Impact of the Covid-19 outbreak on Media & Entertainment: Overview of Key Industry 

Disruptions & Post-Crisis Challenges and Opportunities a report by Capgemini (26 May, 2020). Talks 

about the multiple impacts on the Media & Entertainment Industry due to COVID-19.

6. The New Consumer Behaviour Paradigm amid COVID-19: Permanent or Transient? By Seema 

Mehta, Tanjul Saxena, and Neetu Purohit. Talks about Consumer Behaviour Approaches in Times of 

Crisis - Consumer behaviour with other variables such as learning from crisis, changing needs, 

personality, nationality, culture, new market segment and age to develop new models of consumer 

behaviour.

7. Impact of Covid-19 on consumer behavior: Will the old habits return or die? By Jagdish Sheth, 

Goizueta Business School, Emory University. (June 2020). The purpose of this research paper is to 

examine the impact of Covid-19 pandemic on consumer behaviour. Will the consumers permanently 

change their consumption habits due to lockdown and social distancing or will they go back to their 

old habits once the global crisis is over? Will there be new habits consumers will acquire due to new 

regulations related to air travel, shopping at the shopping centres and attending concerts and sports 

events? Will consumers find that going to a store or attending an event in person is much of a hassle, 

and therefore, it is better to let the store or the event come to home? To some extent, this has been 

happening for quite some time in sports tournaments and entertainment by broadcasting them on 

television and radio.
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8. Switching Culture in Streaming and TV is Now a Thing by Arturo Gutierrez (12 February, 2018). In 

his study he found that TV customers looked for special deals and promotions to switch from their 

current providers. “Streaming apps are persistently growing in the market” (HBO announced last 

week it grew from 2 to 5 million subscribers in the past years).

9. Effects of COVID-19 on business and research by Naveen Donthu and Anders Gustafsson. This 

special issue is a global effort to address some of the pandemic-related issues affecting society. In 

total, there are 13 papers that cover different industry sectors (e.g., tourism, retail, higher education), 

changes in consumer behaviour and businesses, ethical issues, and aspects related to employees and 

leadership.

10. A global view of how consumer behaviour is changing amid COVID-19, by McKinsey & 

Company (Nidhi Arora, Tamara Charm, Anne Grimmelt, Mianne Ortega, Kelsey Robinson, Christina 

Sexauer, Yvonne Staack, Scott Whitehead, Naomi Yamakawa) (June, 2020). This document is meant 

to help with a narrower goal, provide facts and insights during the current COVID-

19 situation. In addition to the humanitarian challenge, there are implications for the wider economy, 

businesses, and employment. This document includes consumer insights from surveys conducted 

globally between June 16 and June 21, 2020.

11. Research on the Relationship between the Growth of OTT Service Market and the Change in the 

Structure of the Pay-TV Market by Sungwook Park, Youngsun Kwon. This paper looks upon the 

emergence of “Over the Top (OTT)” as the most recent “disruptive innovation” following the digital 

era in the broadcasting industry.

12. What is OTT- Understanding the Modern Media Streaming Landscape by Meghan McAdams (18 

April, 2019). The study revealed that the OTT apps clearly represent the future of India. In her study 

the major thing that was concluded that 50% of OTT customers, are experiencing “subscription 

fatigue”. From engaging with so many platforms. It was also mentioned that the growth of large-scale 

platforms like Disney plus could impact the prospects for smaller, niche services.

Gaps Identified

After doing the literature review it has been identified that there was no study conducted on the topic, 

“Consumer Behaviour on OTT in India” in the way I have perceived it. Many of the researches and 

studies are conducted in India as well as other countries which talk about OTT Platforms and their 

impact or the shift from television to OTT. There is no study done so far, which shows the customer 

satisfaction with the OTT services and what is the main factor which determines the satisfaction level 

due to which people are switching to it. So, this research mainly studies the consumer satisfaction over

OTT.

RESEARCH METHODOLOGY

Research Problem

The purpose of this study is to understand the Consumer Behaviour on OTT platforms. Their level of 

satisfaction over these services and the factors influencing the satisfaction level. Also, the emergence 

of OTT during the COVID-19 pandemic.

It is evident that since their launch OTT platforms have only observed an upward curve in their 

popularity and usage. But, due to the pandemic there has been an exponential increase in its popularity 

due to the change in consumption patterns of people for entertainment through various media 

platforms.
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Importance of the Research

The significance of the study is to highlight the scope of OTT platforms and the extent of their 

consumption amongst the people. The factors which influence the level of satisfaction of the 

consumers. This study will help us in understanding how OTT platforms have taken over the world of 

digital entertainment specially during the pandemic. It will help us understand how OTT is growing 

and gradually taking over the other mediums of entertainment, be it radio, television, or theatre.

Objectives of the Research

1.) How much satisfied are the customers with the OTT services, and what is the most influencing 

factor?

2.) To study the Consumer Behaviour on OTT Platforms

• Which platform is being used the most?

• What age group is influenced the most?

• Impact of OTT services.

3.) Increase in the consumption of these services during COVID-19 Pandemic.

Scope of the study

Through the analysis performed in this study the OTT service providers would get a clearer idea of 

what the audience actually expect from these platforms. The providers can then work on those things 

and work on increasing their customer satisfaction to get more subscribers. The research also studies 

the adoption of OTT platforms over television, and how this is a growing industry.

Expected outcomes

• Improved streaming quality, user interface, affordability and accessibility of the OTT platforms.

• More of such content which has positive impact on the consumers.

• More people availing these services in future.

• OTT platforms will replace the televisions and movie theatres completely in future.

Data & Methodology

The present study is based on Primary data collected by me through a questionnaire made on 

‘Microsoft Forms’, which was circulated among the people on various social media platforms – 

LinkedIn, Facebook, WhatsApp, etc. which helped me to take the data from throughout the country 

and belonging to different age groups; and not particularly only my contacts. The questionnaire had 

segments like demographics, OTT consumption behaviour, and their views on it. A 5-point Likert 

scale was also employed to know the consumer satisfaction level in the survey, with the option to 

choose among Very unsatisfied, Unsatisfied, Neutral, Satisfied and Extremely satisfied. The 

Secondary data is taken from the works published by authentic sources. Suitable statistical techniques 

(R and MS-Excel) have been employed for the verification, analysis and comparison of data. Graphs, 

images and tables have been used to illustrate and verify the data obtained from primary sources. The 

data has been thoroughly analysed to draw meaningful conclusions on the Consumer Behaviour on 

OTT Platforms in India.

Population & Sampling

The population is the people of India (from different states), of different age groups. The total size that 

was taken into consideration for the study was 182 responses. However, for the correct analysis of the 

data only 150 positive responses, that is those responses which said that they were using the OTT 

platforms, were taken.
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REGRESSION ANALYSIS ON LEVEL OF SATISFACTION

A Multiple Linear Regression Model (MLRM) is being used to study the consumer satisfaction level 

on OTT. Through this we will come to know which factor is mainly influencing the level of 

satisfaction.

Statistical model

Initial Model:

where,

i.                            are the population parameters

ii. Dependent variable –

SLi = Satisfaction Level

iii. Six independent variables, which are qualitative in nature. Hence, the dummy variables –

SQ  = Streaming Quality C  = Contenti i

CT  = Cost UI  = User Interfacei i

iA  = Accessibility M  = Marketingi

iv.    is the stochastic error term

We have assigned six dummies to represent the six factors on which the consumer satisfaction 

depends. But as per the rule there should be (n-1) dummy variables. Here, we enter into the dummy 

variable trap, which will create problem in estimating the model. Therefore, to avoid this problem of 

dummy variable trap, we remove the intercept from our model, i.e  b0, and get a modified model as per 

our requirement.

New Model :

where,

1, if the consumer is extremely satisfied, satisfied or neutral

SQi =

0, if unsatisfied or very unsatisfied

1, if the consumer is extremely satisfied, satisfied or neutral

Ci =

0, if unsatisfied or very unsatisfied

1, if the consumer is extremely satisfied, satisfied or neutral

CTi =

0, if unsatisfied or very unsatisfied

1, if the consumer is extremely satisfied, satisfied or neutral

UIi =

0, if unsatisfied or very unsatisfied

1, if the consumer is extremely satisfied, satisfied or neutral

Ai =

0, if unsatisfied or very unsatisfied

1, if the consumer is extremely satisfied, satisfied or neutral

Mi =

0, if unsatisfied or very unsatisfied

SLi = â0 + â1SQi + â2Ci + â3CTi  + â4UIi + â5Ai + â6 Mi + åi  

SLi = â0 + â1SQi + â2Ci + â3CTi  + â4UIi + â5Ai + â6 Mi + åi  

â0, â1, â2, â3, â4, â5, â6  

åi  
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Hypothesis

With these six independent variables or factors, we can frame our hypothesis.

H1: Streaming Quality has significant impact on consumer satisfaction level.

H2: Content available has significant impact on consumer satisfaction level.

H3: Cost has significant impact on consumer satisfaction level.

H4: User Interface has significant impact on consumer satisfaction level.

H5: Accessibility has significant impact on consumer satisfaction level.

H6: Marketing has significant impact on consumer satisfaction level.

Result of the MLRM

Table 1: Regression Analysis

Residuals:

Min 1Q Median 3Q Max

-0.03940 -0.03881 -0.03881 0.05110 0.77427

Coefficients:

Estimate Std. Error t value Pr(>|t|)

Streaming.Quality 0.2263197 0.0551750 4.102 6.83e-05 ***

Content -0.0005927 0.0389431 -0.015 0.987878

Cost 0.0905030 0.0276049 3.279 0.001308 **

User.Interface 0.5560667 0.0527406 10.543 < 2e-16 ***

Accessibility -0.0207666 0.0530258 -0.392 0.695908

Marketing 0.1872787 0.0481219 3.892 0.000152 ***

---

Signif. codes: 0 ‘***’ 0.001 ‘**’ 0.01 ‘*’ 0.05 ‘.’ 0.1 ‘ ’ 1

Residual standard error: 0.1326 on 144 degrees of freedom

Multiple R-squared: 0.9831, Adjusted R-squared: 0.9824

F-statistic: 1398 on 6 and 144 DF, p-value: < 2.2e-16

Source: Primary Data, Regression performed on R.

Inference

From the table above, we can see that,

p-value for Streaming Quality = 6.83e-05,

p-value for User Interface = < 2e-16,  (p-value*100) < 1

p-value for Marketing = 0.000152,

p-value for Cost = 0.001308

⇒ the variables, Streaming Quality, User Interface, Marketing and Cost

are significant at 1% level (which means very less error).

Hence, these variables have significant impact on consumer satisfaction level.

p-value for Content = 0.987878, (p-value*100) > 10

p-value for Accessibility = 0.695908

⇒ the variables, Content and Accessibility, are insignificant in

determining the satisfaction level.
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Hence, these variables do not impact the consumer satisfaction level.

• Streaming quality is very significant factor of consumer satisfaction.

• Content available is not a significant factor of consumer satisfaction.

• Cost is a significant factor of consumer satisfaction.

• User interface is very significant factor of consumer satisfaction.

• Accessibility is not a significant factor of consumer satisfaction.

• Marketing is very significant factor of consumer satisfaction.

DISCUSSION

From the above analysis, we see that among the considered factors, four factors namely, Streaming 

Quality, User Interface, Marketing and Cost are indeed significant for the consumer satisfaction for 

OTT platforms.

The variety of content of these platforms is much more than what televisions offer. Content in various 

languages and different genres are available. A lot of investments are being made by these platforms 

on creating original content according to the taste of its consumers. The consumers have a wide range 

of content to choose from. However, this is not a significant factor as per the survey conducted.

While Television channels are flooded with advertisements, OTT channels hardly have any kind of 

advertisements. Most of the interruptions in these platforms are usually the promotion of its own 

content, which is the marketing of their production. When you compare this level of interruption with 

that of a television, it almost seems non-existent. It makes it a perfect option for binge watching. The 

level of convenience that OTT platforms offer its customers is unmatched when compared to 

Television. Now as per our study, marketing is of great significance to determine the use of the OTT 

platforms. This tends to involve the consumers and makes them more interested to watch the content. 

Also, the streaming quality is in high-definition (HD) which makes the things look more appealing 

and realistic. 

Consumers can watch their favourite show at a time of their convenience unlike in a Television where

the timings are pre-decided. It also helps the viewer watch content from any place he wants. As long

as the customer has access to internet, he can view content from any location on the globe. They also

provide subtitles for every scene. Another very important feature that the OTT provides is the

recommendation system. Most OTT platforms use analytics to predict what their consumers would

like to watch by analysing the past content they have Viewed. This is a very useful feature for the

consumer as they needn't spend a lot of time on deciding what to watch. The uninterrupted flow of

content, ease of access despite the location and the recommendation engine boosts the User 

friendliness factor of OTT platforms and therefore significantly influences the satisfaction level.

However, if the person is not having a good internet connection, accessibility to these platforms is a 

problem.

The OTT services are provided at low rates as compared to the cable connection. Some content is also 

provided for free without any cost. Most of the people are satisfied with the cost, but some say that it 

should be cheaper than the prevailing rates.

CONCLUSION

The data collected from the questionnaire survey was interpreted and analysed in the previous 

chapters. The study concludes that Streaming Quality, User Interface, Marketing and Cost are 

significant factors that influence the consumer level of satisfaction in India, whereas Content and 

Accessibility are not factors for the same. Also, we came to know that the youth of India, that is people 
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of the age group 20 to 30 years, is mostly using these services for their entertainment. This shows a 

great future for OTT platforms and a slow demise of the traditional television system. This paper also 

highlights the factors where OTT platform can concentrate more to improve their customer 

satisfaction and take in more subscribers.

• High-definition (HD) streaming quality on OTT platforms for a vivid experience.

• More entertaining content and as per the taste of the consumers. Different content for specific age 

groups. Restrictions or censorship should be imposed on accessing the adult content, so that the 

adolescent group is not affected.

• The content should be delivered across multiple screens such as mobiles, laptops, TV, etc.

• Seamless onboarding experience, personalisation through recommendation engine, previews and 

thumbnails, compatibility with multiple devices, easy navigation, contribute to the user interface and 

boosts the user friendliness factor of OTT platforms.

• OTT cost along with the internet charges should be set accordingly, in a country like India which is 

classified as the lower-middle income country by the World Bank. The proportion of its population in 

the Below Poverty Line (BPL) category is quite high. This will bring in more consumers to subscribe 

for the OTT services.

• The average internet speed in India is below the average internet speed of the world. To increase the 

consumption of OTT further in India, there should be an improvement in the internet speed offered 

throughout the country, especially in the hilly or remote areas where internet or network is weak. The 

internet service providers are required to give high speed data for better experience and accessibility.

• Telecom services provide free subscription to OTT platforms. People can benefit from the offer and 

try various OTT platforms.
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GOODS AND SERVICES TAX- ROAD AHEAD

Atul Agrawal, Shashank Dwivedi*

ABSTRACT 
Goods and Services Tax after its implementation has worked well in different areas- MSME, 

small SCALE INDUSTRIES, organised and unorganised sectors. Collections from GST has 

constantly been increasing.Furtherit has reduced tax theft by making the process of GST 

collections very easy and smooth, made taxation system smooth. Also it has removed 

cascading effect. It has been implemented in more than 150 countries which proves its 

effectiveness.

This paper is about road ahead in GST taxation system as no policy is complete in itself and 

there must be some lacuna that needs to be removed in GST.

KEY WORDS: GST,MSME,SSI

INTRODUCTION
The Goods and Services Tax, or GST, took effect on July 1, 2017. GST is a single tax that applies to the 

delivery of goods and services from the producer to the end user. The tax was enacted with the 

intention of replacing all current indirect taxes with a single comprehensive tax.After the coming of 

GST many things happened. It reduced tax evasion. It controlled the circulation of black money. It 

merged all the indirect taxes into one. This has also made GST system easier and simpler for all service 

and businesses. It has reduced the numbers of non-receipted sales and lowered the incidence of 

corruption.In this way it has not only removed the cascading tax effect but has increased the tax 

revenue of the government.Further the burden of tax on the final consumer has been decreased after 

the removal of multiple taxations.VAT, CST, Service tax, CAD, SAD, and Excise were among the 

bundled indirect taxes that have been eliminated. As of now there is less tax compliance and a simpler 

tax policy.Furthermore Manufacturing costs have reduced as a result of decreased taxation in the 

manufacturing sector. As a result, consumer goods prices are expected to fall and lower the burden on 

the ordinary man. GST has created long-term boost to the Indian economy. But no system/policy is 

perfect in itself.

GST also came with its disadvantages as well.It has increased the cost of transactional fees between 

banking institutions. Transaction costs have been raised from 15% to 18%. It hasincreased the cost of 

insurance premiums.The price of real estate has increased from 8% to 12%. GST excludes fuel, the 

price of petrol constantly deviates from the principles of commodity unificationprogressed to a more 

complicated structure for company owners. Only a few retail items were subject to a tax of up to 4% 

and therefore inflation is showing its affects. Also the Goods and Services Tax (GST) has increased the 
1cost of clothing and garments.

ANALYSIS OF GST ON DIFFERENT SECTORS
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REAL ESTATE
Real estate accounts for 6-8% of GDP.The previous burden of taxes on real estate was over 12%, is 

now taxed at the rate of 5%.On under construction properties – GST is 5% without ITC benefits while 

on affordable houses it is 1% without ITC benefits. On commercial properties – GST is 12% with ITC. 

Economic survey 2020-21 states that GVA at current prices of Construction in Financial year 2017 i.e. 

after GST was 5.9 percent which declined in financial year 2018 to 5.0 percent and later increased to 

6.1 percent in financial year 2019 and after COVID declined to 1.3percent in the financial year 2019-

20. 

Education sector

Education is one of the major sector for any economy and should be the first priority of 

government.Tax paid on inputs amounts to 6-7%.Services rendered by education institutelike many 

coaching center giving tuitions and  transportation services via outsourcing then GST will be 

applicable.If there is catering services rendering by someone, GST will be applicable.

source : economic survey 2020-21

This table shows increase in the value of HDI from 0.640 in 2017 to 0.645 in 2019. This means that 

implementation of GST has improved Education sector of India.

MSME
MSME plays a vital role in the development of our country via manufacturing, exports, and providing 

employment.As on 2018, about 80 million employment opportunities are being generated by 36 

million MSMEs, contributing to about 8% of the GDP (Gross domestic product) and 33% of total 
2 manufacturing output in India. The coming of GST has influenced MSME as they had to restructure 

their resources, transform management system and increased the compliance cost as well. GST 
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implementation has eroded their profit margin and left no option for tax avoidance.

Besides, government should provide them training programs on GST to increase awareness and take 

their feedback as well to make the process two-way communication. This would led to a standard 

system that would lessen the compliance issues and burden of government also. 

SMALL SCALE INDUSTRIES

From the time of Mahatma Gandhi who focused on small industries like handloom and village based 

industries to recent times where Start Ups are given concern and importance, Small scale industries 

play a vibrant role in economic development of a country. In fact, it accounts for nearly 40% of the 

country's industries production, 42% of exports and 65% of the employment opportunities.There are 

about 50crore SSIs in India where 4.6 lakhs SSIs are in Karnataka State alone. Out of which, 35% have 

become sick due very many reasons. GST on one hand proved as a boon for SSIs and bane on the other 

hand.

GST has been beneficial to SSIs in many ways. It is now easy to start or expand a business in multiple 

states which has reduced cost of doing business. In the World Bank's ease of doing business India has 
rdsecured 63  position among 190 countries in 2014-19 period. By giving exemption limit to 25 lakh in 

GST 60percent of small business have benefitted.

But GST for small businesses involves technology cost under technical upgradations and legal 

costs.Also SSIs cannot work if they do not file online GST service. Therefore, GST increased the 
4compliance costs. Also if any firm is operating in 5 states they have to be registered in 5 states. 

IT SECTOR

Software developers are centrally registered. Under GST they will have to register in all locations 

wherever their software is used.Before GST, VAT on software is 5%. If there is no preferential rate for 
3software under GST then the tax burden will be higher.

CONCLUSION

Overall GST has improved all the sectors and it has been implemented in 170 countries. Goods still 

not included are petroleum products, alcohol, property tax etc. Inclusion of GST of these goods can 

make it more uniform. Rather else, there is need to change the perspective of people regarding 

taxation and GST, to make GST easy even for small businesses and individual business to make it 

more accessible.
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COVID-ERA FOR THE LUXURY BRANDS INDUSTRY IN INDIA

Manya Shukla*

ABSTRACT

India is expected to emerge as the fastest growing economy after the pandemic hit. Amidst 

the pandemic many people lost their livelihoods and necessity was given utmost importance, 

but since the economy is now rapidly recovering people have surplus income which they'd 

like to spend on luxury goods to get a higher quality of life. As a result, India canoe a great 

market for the luxury goods of foreign companies as well as the Indian luxury goods 

companies. This paper studies the luxury brand market in India, the covid era for the market, 

and brand strategies to overcome the challenges faced by the brands.

Key Words: Luxury brand , Pandemic, Market 

INTRODUCTION

Luxury is a way of life. The concept maybe 

subjective but a luxury good is a good whose 

demand increases more than proportionally 

as income rises i.e. The demand for luxury 

goods increases when a persons wealth 

increases. As a result, they are often 

considered as a symbol of wealth in the 

society. Luxury goods include a variety of 

products and even services at times. Luxury 

goods in 2021 can be defined as the goods or 

services that most of the people are aware of 

but may not have the access to. 

GLOBAL LUXURY BRAND MARKET

The global luxury goods market is expected 

to increase from US$309.6 billion in 2021 to 

US$382.6 billion in 2025 at a CAGR ( 

Compound annual growth rate )of 5.4%. 

Even though cutbacks on discretionary 

spending and an uncertain economic climate 

triggered by the COVID-19 pandemic 

resulted in a sharp fall in demand in 2020, the 

resurgence in Chinese spending and the 

increasing dominance of millennials and 

Generation Z is expected to drive the market 
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in the future Asia is expected to witness the highest spending, riding the crest of Mainland China's 

resurgence, and is followed by Europe, North America, South America, Africa, and Australia and 

Oceania. Asia accounts for more than 40 percent of global luxury sales, thanks to the luxury brand 

craze in countries like China, Japan and Singapore (D'Arpizio, Levato, Prete, Fabbro, & Montgolfi, 

2019).

From the  graph which depicts the annual earnings which are segregated country wise of Kering (a 

Luxury Brand Management group) it is evident that from the years (2016-2020) Asia has contributed 

to a major portion of the revenue. However the graph did fall in the year 2020 due to the pandemic, but 

the turnover was still considerably good.

THE INDIAN MARKET ADMIST COVID

Despite the economic slowdown due to the pandemic, India is expected to emerge as the worlds fastest 

growing economy. The luxury brand market in India which is around $6.25 billion, grew at a robust 

CAGR (Compound annual growth rate)  of 18% over 2012-17 and is expected to grow at 10-15% until 

2022. The culture of luxury has always been prominent in India and it displays an enormous potential 

for growth. India is poised to become world's fifth largest luxury market by 2025 (APLF, 2011). 

As said earlier, Luxury brand items in India are a “symbol of wealth” or a “status symbol” in the Indian 

society as a result people are inclined towards spending their extra earnings by buying these items. 

Secondly, as the economy is rapidly recovering, the middle class population is also driven to buy these 

luxury items as these items are widely advertised by the Social media. Social Media plays a major role 

in shaping and building opinions of a majority of the population like, the newer generations (like 

Generation-Z) are widely influenced by social media. Thirdly, All the influential people across the 

world advertise these luxury products as a result this desire of “branded stuff” or luxury brands 

deepens. However due to the pandemic a majority of the population were confined to their homes, 

companies shut down, people lost jobs so they had to pick necessity over luxury.

PROBLEMS FACED BY THE INDIAN LUXURY MARKET

In India ,  The reason which drives customer satisfaction in Luxury is Price, heritage and Brand Value. 

(Jain, 2013).  However due to current economical  rationalisation in infrastructure  issues , and other 

new taxes which are good in long run and would also be beneficial in long run , this would still increase 

in coming years with the same pace what they are increasing now. Despite, the economic slowdown 

across the world in luxury, the size of global luxury market which is estimated to be around $2trillion. 

People prefer to buy the luxury items from foreign destinations ie the bigger markets like Singapore 

and Dubai, because of the availability of more options and wider collections.

Counterfeiting is also a major problem,The market of fake luxury goods reached an all-time high of 

Rs. 60 billion in 2018 and is expected to grow even further in the coming years (World tradmark 

review, 2018). Often people that cannot afford the goods tent to buy counterfeited goods.

Government Regulations are also a problem, since the taxes are so high and the demand during the 

pandemic was low most of the brands closed their shops in India.

SOLUTIONS/MARKETING STRATERGIES

Brands should engage more with their customers, and should engage more in collaborations with 

other commonly known brands. A collaboration between Indian designer brand, Sabhyasachi 

Mukherjee and international designer brand Christian Louboutin is a very good example.

Social media and digital marketing: the pandemic has taught us that everything can be done online and 

so the websites and digital marketing of these brands should be attractive enough. Since the newer 
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generations engage more in online shopping, the service altogether should be made better. Options 

like customising the luxury good, to make the experience more personal.

Reusable and environment friendly fashion should be encouraged: people are more interested in 

buying goods that are good for the environment and are reusable. This is also a very good alternative as 

in this the customers get pre-loved luxury items, this is not only beneficial for the environment but also 

better for the pockets of an individual. 

CONCLUSION

"Because the purpose of business is to create a customer, the business enterprise has two—and only 

two—basic functions: marketing and innovation.” - Peter Drucker 

India,  is  expected  to  emerge  as  the  world's  fastest  growing  major  economy. As a result the 

government should encourage the investment of foreign companies to help the Indian luxury brand 

market grow. And the companies should form marketing strategies which are more centered towards 

the Indian consumers, they should try to understand the mindset of the Indian consumers, if more 

foreign brands come to India then there will be a greater possibility of more Indian luxury brands. 

While formulating strategies, digital marketing and the social image should be given utmost 

importance. 
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RELATIONSHIP STATUS, SUICIDE, AND ECONOMY

Sumit Kumar Jha*

ABSTRACT

Suicide is a complex, multifaceted public health issue with its different component, that 

affects families, societies, communities, and entire countries, and has long lasting effects on 

the people left behind. And in this paper we restrict our suicidal component to societal, 

interpersonal, and psychological components. This study, analyse economic impact of 

suicide, and a qualitative study based on secondary data, through which we observe that, it 

can be difficult to tell weather or not a relationship is contributing to emotional difficulties 

but yes sometimes both has high correlation depending on age, region, and gender group. 

And this paper suggest some steps, which will help in decreasing suicide rate.

Keywords:  Relationship status, Love Affairs, Suicide, Depression, Economy.
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Relationship Status, Suicide, And Economy

Sumit Kumar Jha*

INTRODUCTION

Suicide is a multifaceted, global serious public health problem and, in India, suicide rate is at rising 

trend over past five decades (Swain, 2021) there was a sharp rise in number of deaths by suicides. In 

absolute terms, there were 153052 deaths by suicides (NCRB Report, 2020) the highest number since 

1967.

Journal of Economics & Commerce
Vol. 13, No. 1, 2022
ISSN : 0976-9528

* Student, M.A. Economics, DAV PG College, Banaras Hindu University, Varanasi



In 2020, 1% of suicide case is committed by retired person and rest 99% is by students, salaried 

professional, daily wage earner, self-employed and others.And it is matter of concern that mostly they 

are below 60-65 years (Gov. of India, 2020) Still we were unable to find any study that check causality 

and this motivates to carry forward this study.

METHODOLOGY

In this work we restrict, Societal, Environmental, Interpersonal, Biological, and Psychological 

component of suicide to, Societal, Interpersonal, and Psychological component. In other words we 

were not going to touch Environmental and Biological component in this study.And, the wide 

connotation of relationship status to following causes; Social Reputation, Illicit Relation, Death of 

Dear person, Love Affairs, Marriage related issues and Family problems.

This study is carried out by using different variables such as Emotional Quotients, Parental status, 

Marital status, Religiosity and Age.

Relationship and depression can be linked. Sometimes, relationship itself triggers someone's 

depression. However, people can also experience even if their relationship is happy one. Term 

Relationship Depression used to describe depression that develops due to relationship difficulties. It 

affects anyone; even a person who appears to live in relatively ideal circumstances.

DEPRESSION
A type of mood disorder and mental health condition that affects millions. Major depressive disorder 

which is common and serious medical illness, that negatively affects how you feel, the way you think 

and how you act. It can lead to a variety of emotional and physical problem and can decrease your 

ability to function at work and at home.

DEPRESSION AND BEREAVEMENT

Death of a loved one, loss of a job or ending of a relationship are difficult experiences for a person to 

endure. It is normal for feelings of bereavement to develop in response to such situations. 

Those experience loss often might describe themselves as being depressed. But being sad is 

not same as having depression. The grieving process is natural and unique to each individual 
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and share some of the same features of depression. Both grief and depression may involve 

intense sadness and withdrawal from usual activities.

They differ in many ways;

1. In grief, painful feelings come in waves, often intermixed with positive memories of the 

deceased. While in depression, moods are deceased for most of the two weeks.

2. In grief, self-esteem is usually maintained. While in depression, feelings of worthlessness 

and self-loathing are common.

3. In grief, thought of death may surface when thinking of or fantasizing the deceased loved 

ones. In major depression, thoughts are focused on ending one's life,due to feeling worthless 

or being unable to cope up with the pain of depression.

For some people, grief and depression can co-exist. When grief and depression co-occur, it is more 

severe and last longer than grief without depression.

RISK FACTORS FOR DEPRESSION

1. Biochemistry 

2. Genetics 

3. Personality

4. Environmental factors

HOW CAN RELATIONSHIP AFFECT DEPRESSION?

Although relationship can be a source of contentment, they can also be a source of dissatisfaction or 

conflict. This can have an impact on people's mental health.

Some situations that may have contribution towards relationship depressions are;

1. Infidelity; One potential cause of relationship related distress people who are in exclusive 

relationship can feel humiliated and betrayed if their partner is unfaithful to them. (Christina, 

2012) noted that infidelity and symptoms that resemble those of post-traumatic stress 

disorder. Additionally, (Mark, 2016) found that; a) women were more likely than men to 

report discovering their partner had an affair in prior 12-months. b) Discovering partner's 

affair was associated with past year MDE and lower level of marital adjustment. 

c)Association between discovering a partner's affairs and MDE remained statistically 

significant when demographic variables and marital adjustment. 

2. Abuse; (Soc. Psychiatry Psychiatr Epidemiology, 2020) Found a temporal relationship 

between almost all forms of IVP at 21 years and femalesnew case of major depression 

disorder at 30 years. IPV did not predict the onset of new anxiety disorders, but it had a robust 

association with anxiety disorders in female with a previous anxiety diagnosis, we observed 

no significant link between IPV and males subsequent major depression disorder. 

Interestingly, the experience of emotional abuse was a robust predictor of new cases of 

anxiety disorders but only for males. Although abuse can seem rare or extreme, it is actually 

very common. This is especially true of emotional abuse, which can include;-

2.1) Controlling, possessive or manipulative behavior.

2.2) Behavior designed to subdue, punish or break someone down.

2.3) Isolating someone from their friends and family.

3. Long distance relationship; Although many long distance relationship are fulfilling, but 

they can also be challenging. (Greenberg, 2012) shows that regardless of relationship 

situation, video chat affords a unique opportunity for couples to share presence over 
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distance, which in turn provide intimacy. While beneficial, couples still face challenges in 

using video chat, including contextual. i.e.- location, time zone, technical i.e.- mobility, 

audio/video quality, networking and personal i.e.- lack of physicality needed by most for 

intimate sexual acts. (Deierborg, 2019) physical activity has been proposed to be beneficial 

for prevention of depression in both men and women. Hence, in long distance relationships 

partner may experience anxiety about relationship in future.

4. Relationship breakdown; Breakdown of a significant relationship can cause major 

upheaval in a person's life as well as difficult emotions, (Rottrmann, 2007) for both sexes, 

dissolution of a marriage or co-habiting relationship was associated with higher odds of a 

new episode of depression.

HOW DEPRESSION AFFECT RELATIONSHIP..??

(Delaney, 2015) 135 depressed couples responded to an open-ended item about ways that 

depression influences their romantic relationship. Content analytic result indicated eight 

categories of negative effects; Emotional Fool, Romance and sexual intimacy, 

Communication, Isolation, Lack of energy, Dependence of relationship, Lack of 

understanding, Uncertainty and one category of positive effects; Enhanced intimacy. There 

are many ways in which depression can impact relationship. Some of them are;

1. Individual; The person who is experiencing depression may feel tired, less interested in 

socializing with their partner or less interested in activities that they previously enjoyed 

together. Depression may also cause emotional changes, such as increase in irritability.

2. Their partner; Partners of people with depression can also experience changes to their 

mental health. After over time, this can impact person's emotional health.

3. Sex and intimacy; Depression can result in a loss of interest in sex. (Sreyashi, 2012) over 

33.33% of men and 42% of women reported decreased sexual interest. Reduced levels of 

arousal were more common in both men and women (8-22%) than ejaculatory difficulties 

(11-16%). In women, sexual dysfunction is more than men. Quality of life was more 

impaired in sample.

4. Children; If individual and their partner care for children, parent's depression may also 

affect them. Parental depression can affect bonding and nurturing as well as practical aspects 

of parenting, such as meeting healthcare and academic needs.

ECONOMIC ASPECTS OF SUICIDE

1. Income; On the basis of permanent income hypothesis, (Harmermesh and Soss, 1947) 

purpose a model, which suggests that, an individual decides to commit suicides when his or 

her adjusted expected lifetime utility falls bellow a certain predefined threshold. (Burr, 

1994) higher income is associated with higher standard of comfort and, hence, higher 

satisfaction with life. As income is high, we have variety of resources with which, we cope 

with stressful circumstances. There are various studies that shows, countries with low 

income and middle income have higher suicide rates.(Shughart,1987, Faupel,1987, 

Minoiu,2008, Helliwell,2007, Rodriguez,2006, Daly and Wilson,2006, Huang,1996, 

Cutter,2001, Chuang,2003). And this supports (Durkheim,1897) theory, states that poor 

people may resign themselves to their economic situation and submissively accept their 

life(Freeman,1998). (Chen,2008) shows that while income is indirectly related with suicide 

rate across all age, group, and gender, its impact is more significant in males between 45-64 

years and females over 65 years old.
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2. Education;High level of education may be negatively related with lower suicide rate. As 

higher level of education provides better job and hence better standard of comfort, and hence 

low suicide rate. 

On other hand, both may be positively related as high level of education adhere less towards 

religious belief and give rise to materialism and individualism tendency which inturnmay 

hamper relation between individual and societies. And high level of frustration because of 

competition and hence leads to higher suicide rates. However (Klick and Markowitz, 2003) 

showed that impact of education on suicide are gender, age, and region specific.

1. Economic Growth; We generally agree that economic growth are influenced by four 

different factors and they are;-

1.1 Human resources

1.2 Physical capital

1.3 Natural resources

1.4 Technology

And as a result of suicide our country lose human resources, so we may say that both is 

directly related. As economic growth provides better, opportunity for individuals and 

financial prospects for future, and it may probably decreases the rate of committing suicide. 

Supported by, (Stack,1998) while we have other study too in which researcher have not 

found any significant relationship between economic growth and suicide rate(Jungeilges 

and Kirchgassner, 2002). (Viron, 2005), shows that suicide rates increase when income 

growth prospects deteriorate.

2. Unemployment; (Blakey, 2003) showed that being unemployed was associated with a 

twofold to threefold increased relative risk of death by suicide, compared with being 

employed. And this association might be attributable to confounding by mental illness. 

(Stukler, 2009) shows that across European countries, rapid and large increases in 

unemployment were associated with significant increase in suicide rate.

POLICY RECOMMENDATION AND CONCLUSION

Suicide is a global serious public health problem, however suicide is preventable with timely, 

evidence based and often low cost intervention. For national responses to be effective, a 

comprehensive multisectoral suicide prevention strategy is needed. Some steps that helps in reducing 

63

Relationship Status, Suicide, And Economy
Sumit Kumar Jha



suicides are; a) Limit access to the means of suicide. b) Intract with social media for responsible 

reporting of suicide. c) Foster socio-emotional life skills to adolescents. d) Early identify, access, 

manage and follow up anyone who is affected by suicidal behaviors. e) Promote NGOs which will 

work for suicide prevention such as Advice Bureau. f) Indian government should launch a vibrant e-

portal for suicide prevention as UK government have citizensadvice.org.uk in case of CoVID help. g) 

Spread awareness about the loss of human resources. h) Instead of westernizing our education system, 

we need to adopt a education system, inwhich western education system is integrated with our ancient 

YOGIC education in pre-primary education.i) Introduce Four-Day work culture across the country.

It can be difficult to tell, that relationship status is contributing to emotional difficulties, because 

depression can also cause difficulty in Relationship and sometimes two problems are interrelated. 

However, in case where relationship is healthy, treating depression may improve someone's 

relationship with there partner as well as their own quality of life. If a person begins treatment for 

depression and still feels unhappy in their relationship, it may be a sign that relationship, it may be a 

sign that relationship itself is having an impact on their mental health. 
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A STUDY OF PUBLIC ENTREPRENEURSHIP*

Ranjana Tiwari**, Anup Kumar Mishra***

ABSTRACT

Public entrepreneurship is perceived as a means to improve the performance of public 

sector. As the challenges for public services and society become more acute and complex, a 

concept with its roots in the 1960s is being increasingly revisited as public leaders look to 

inject entrepreneurial spirit and innovation into the traditional structures and processes of 

government. While “social entrepreneurs” are people outside government, public 

entrepreneurs act within government and, at their heart, is a blend of two different roles: that 

of a public servant, and that of an entrepreneur. The underlying premise is that these roles are 

usually distinct but the skill sets they require need not be. Indeed, the future public servant 

will increasingly need to think and act like an entrepreneur – building new relationships, 

leveraging resources, working across sector lines and acting, and sometimes failing, fast. 

The present paper is a part of a synopsis of our Ph.D research work . 

Key Word: Public entrepreneurship, Social entrepreneurs, Education 

INTRODUCTION

In the process of production, labour and entrepreneurship are key players having a very important role 

in the development of any economy. Labour has enormous economic value. Qualitative human 

resource leads to increased output and rising productivity. Entrepreneurial orientation helps to 

develop better quality human resource and results in significantly skilled labour force. In the fast-

changing scenario of labour market, the situation is not so good on the mass level. The concept of 

public entrepreneurship leads to the transformation of labour into productive entrepreneurial human 

resource at government organizations.

Public entrepreneurship is perceived as a means to improve the performance of public sector. As the 

challenges for public services and society become more acute and complex, a concept with its roots in 

the 1960s is being increasingly revisited as public leaders look to inject entrepreneurial spirit and 

innovation into the traditional structures and processes of government (Kippin and Brown 2015).

While “social entrepreneurs” are people outside government, public entrepreneurs act within 

government and, at their heart, is a blend of two different roles: that of a public servant, and that of an 

entrepreneur. The underlying premise is that these roles are usually distinct but the skill sets they 

require need not be. Indeed, the future public servant will increasingly need to think and act like an 

entrepreneur – building new relationships, leveraging resources, working across sector lines and 

acting, and sometimes failing, fast. 

Within organizations, this means stimulating innovation through a problem-solving spirit and a 

natural bent for working more closely with citizens. Across systems, it means building coalitions and 
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cross sector collaborations that can improve outcomes, control cost and sustains access in ways that 

span the traditional siloes of government. 

Additionally, it encompasses all the innovative ways of action and acting of public powers and their 

agents that promote economic growth, collaboration with the market, and the citizens as to encourage 

sustainable development.

Entrepreneurship almost always involves pushing against the status quo to capture opportunities and 

create value. Public entrepreneurs around the world are improving our lives, inventing entirely new 

ways to serve the public.

As we talk about private entrepreneurs possessing creativity and coming up with effective solutions, 

the same characteristics should be applied in the public sector as well, because government 

institutions need economic reforms in terms of creativity and innovation which entrepreneurship has 

the potential to provide.

NEED OF PUBLIC ENTREPRENEURSHIP

Why do people become entrepreneurs in the public sector, where the risks are many and the rewards 

can be limited? In the public sector, entrepreneurial behaviour has long been regarded as either non-

existent or aberrant, especially in the parliamentary system, where initiatives must officially come 

from elected ministers. To many scholars working in public administration, who are mainly 

concerned with equity, accountability, and careful management of public funds, any bold, innovative 

risk-taking behaviour seems suspect (Moe 1994; Moe and Stanton 1989; Perlmutter and Cnaan 1995). 

According to theoreticians of bureaucracy (Bozeman 1987; Crozier 1962; Weber 1968), the system 

works well when the objectives are clear and civil servants are able to apply the established rules 

faithfully. Entrepreneurs in the public sector have challenged these rules and launched innovations 

that have been beneficial to the public interest (Dobel 1995; Durst and Newell 1999).

First, as Lewis has suggested, a public entrepreneur is “a person who creates or profoundly elaborates 

a public organization so as to alter greatly the existing pattern of allocation of scarce public resources” 

(1980, 9).

NEED IN PUBLIC PRIMARY EDUCATION

According to World Bank (2006), better education and health lead not only to higher individual 

income due to increased efficiency but is also a necessary precondition for long-term economic 

growth. Education in general contributes to the growth of an economy through acquisition of training 

and skills while primary education lays the foundation stone of the capabilities of labour and is a 

powerful lever for poverty alleviation and socio-economic growth. Its results can be empowering, 

enabling people to take charge of their lives and make more informed choices, contribute to the 

building of a democratic polity, increase earning potential and social mobility as well as improve 

personal and family health and nutrition (particularly for females), and enable women to control their 

fertility. It is therefore but natural that social returns to primary education are much higher.

As India moves towards being a world economic power, the low standards of education reflected by 

large gender disparity in enrolment, completed education, labour market participation, and lack of 

infrastructural facilities, has raised legitimate concern about the means through which India will 

manage to sustain this growth. Ensuring universal primary education by2030 is a part of Sustainable 

Development Goals, of which India is also a signatory. As the timeline comes nearer, the observed 

pattern in the education system is a divide between urban and rural educational achievements as well 

as growing regional inequalities. Literacy rates have been rising sharply from 24.02 percent in 1961 to 
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74 percent in 2011 but there exists question on other aspects of school education viz access to 

education, teaching quality, school infrastructure and learning quality. The investment in quality 

primary education holds the key to inclusive development in burgeoning Indian economy.

In India, private schools have mushroomed in the past decade, but the question is whether they can be 

effectively utilized to provide a viable alternative to public education? Desai, Dubey, Vanneman and 

Banerji (2008) concluded that, “In comparison with the extensive literature in other countries, 

research on public and private schools in India is still in infancy.”

Quality of Education Index (QEI) has been constructed using three indices: (i) Quality of Teaching 

Index, (ii) School Infrastructure Index and (iii) Learning Achievement Index. It has been observed 

that Kerala is the only state which scores the highest in all the three indices whereas states like Bihar, 

Uttar Pradesh, Assam, Odisha, Jharkhand and majority of North Eastern state are at the bottom. At the 

regional level, a high-quality knowledge base on education system reform needs to be developed.

The Government of India recognises that education is the most fundamental building block of a 

progressive society and significant programs with funding allocated have been in situated to promote 

Universal Primary Education (UPE) at scale within the country. For example, the Sarva Shiksha 

Abhiyaan (SSA), or education for all, signature initiative has been active in the country since2000. 

From a broad policy perspective, India is also a signatory to the United Nations' Millennium 

Development Goals (MDGs) and Sustainable Development Goals (SDGs) declarations which 

commit to universal quality and equitable primary education(Sandeep Sharma, Dora Marinova and 

Diana Bogueva,2020).

Decentralization of the management of schools, combined with community participation, is the most 

effective instrument for ensuring accountability, improving the day-to-day functioning of schools and 

allowing for flexible responses to local requirements. Therefore, there should be devolution of 

authority to local levels, whether to panchayats, Village Education Committees or municipalities. 

People at these local levels can act as public entrepreneurs and contribute in significant and substantial 

ways to reform the education system at the grass root level. School Management Committees that 

include representatives of all stakeholders, including parents and teachers, should be empowered to 

make many decisions. Social audits of schools should be supported and encouraged. Community 

participation in school accountability was completely absent in India until1990. Interventions that 

provide physical resources alone are not enough to improve outcomes if workers delivering the 

service do not perform as expected. The Sarvashiksha abhiyan which is a nationwide government 

scheme initiated in 2001 to universalize quality education envisages increasing accountability of 

schools to the community through greater involvement of village education committees and parent-

teacher associations. (Zutshi& Rai, 2013)

RESEARCH GAP

A lot of research work has been done on entrepreneurial orientations of private enterprises in different 

countries, but there is a big gap in literature, as very few studies can be found when it comes to 

Entrepreneurial Orientation (EO) of public sector or Public Sector Enterprises (PSEs). 

One more gap is scarcity in literature covering entrepreneurship in emerging economies which is 

present in abundance in the case of developed economies. The situation is even worse in the case of 

India. And therefore, the topic of this research –public entrepreneurship in India is one of the least 

researched areas in entrepreneurial researches. Moreover, when it comes to application of the concept 

of public entrepreneurship in the education sector, there is even more lack of research. But still it is 
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important to evaluate the entrepreneurial orientation and potential of public primary education in 

India as the scale and size of its impact on the Human Resource Development in the country is 

enormous.

 OBJECTIVES OF THE STUDY

The primary focus of the study is public entrepreneurship and its scope in public primary education 

sector in Varanasi. To attain the primary objective the following are the sub-objectives:

·To study the factors that affect public entrepreneurship in public primary education in India?

·To study the different institutional frameworks of primary education in Uttar Pradesh and the 

impact of public entrepreneurship.

·To analyse the problems and challenges in public entrepreneurship in public primary 

education in Varanasi district of Uttar Pradesh

·To develop a sustainable solution for enhancing the public entrepreneurship in public 

primary education.

RESEARCH QUESTIONS

This study aims to answer the following research questions:

i. What are the factors that affect public entrepreneurship in public primary education sector in 

India?

ii. How do public primary education is differed from its other institutional frameworks and the 

impact of public entrepreneurship on it?

iii. What are the problems and challenges in public entrepreneurship in public primary 

education in Varanasi district of Eastern Uttar Pradesh?

iv. How to enhance the sustainability of public entrepreneurship in public primary education in 

Varanasi district of Eastern Uttar Pradesh?

LITERATURE REVIEW ON ENTREPRENEURSHIP

Entrepreneurship was viewed as neither science nor art but more appropriately as a style of 

management based on entrepreneurial behaviour and practice which made it possible to create 

entrepreneurs (Drucker, 1985). Entrepreneurship as behaviour means that, like all behaviour, it can be 

taught and learnt; while as a practice, it can be applied to various settings including business activities, 

the public sector, non-profit organizations, or new ventures (Kuratko &Hodgetts, 2007). This view 

was extended to entrepreneurship as comprising, inter alia innovative action, idea generation, creative 

thinking, discovery, and contributing to economic development (Audretsch, Kuratko, & Link, 

2015).The study and practice of entrepreneurship integrates the knowledge acquired from various 

disciplines and, in emerging countries, the emphasis in teaching must be on the promotion of the triple 

helix of creativity, innovation and entrepreneurial behaviour and practice, starting with creativity in 

the classroom(Kakouris, 2021).

Entrepreneurship is generally “a process by which individuals – either on their own or inside 

organizations – pursue opportunities without regard to the resources that they currently control” 

(Stevenson and Jarillo 1990).

LITERATURE REVIEW ON PUBLIC ENTREPRENEURSHIP

The concept of public entrepreneurship (PE) has received different notions from different 

scholars(Hayter, 2015; Klein et al., 2013; Zampetakis & Moustakis, 2010).It has been perceived from 

a politicalor public entrepreneurial perspective to serve as a medium for individuals or group of 
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individuals(public entrepreneurs) to exercising their responsibilities diligently and invent new ideas 

that will lead to effective service delivery (Diefenbach, 2011; Fuller &Dellsanti, 2017; Kearney 

&Meynhardt,2016; Klein et al., 2010). 

It is also viewed as a policy instrument (policy entrepreneurship) that enhancesthe initiation of 

activities by the government for improved public sector productivity (Delabbio&Zeeering, 2013; 

Hayter, 2015; Klein et al., 2010; Liddle & McElwee, 2019; Prelipceanet al.,2014).Public 

Entrepreneurship is conceived as corporate entrepreneurship (CE), that is, a combination of 

political/publicentrepreneurial activities and policy entrepreneurship (Diefenbach, 2011; 

Najmaei&Sadeghinejad,2016; Zampetakis&Moustakis, 2010). 

To put it differently, Corporate Entrepreneurship is equaled to Public Entrepreneurship (Æwiklicki, 

2017;Diefenbach, 2011; Zampetakis & Moustakis, 2010) as it entails a collective initiation that leads 

to the establishment of new institutions or improves on the already existing ones that will pave way for 

improved public sector productivity and the wellbeing of the citizenry.

Public entrepreneurship is the process of introducing innovation, the generation and implementation 

of new ideas, in the public sector. Building on this definition and drawing from a logical tree, four 

types of public sector entrepreneurs are identified: policy entrepreneurs, bureaucratic entrepreneurs, 

executive entrepreneurs; and political entrepreneurs.

Policy Entrepreneurs, outside the formal positions of government, introduce and facilitate the 

implementation of new ideas into the public sector. Bureaucratic Entrepreneurs occupy non 

leadership positions in government and introduce and implement new ideas from their particular 

vantage point in public organizations.

Executive Entrepreneurs from their leadership positions in governmental agencies and departments, 

generate and implement new ideas; and finally, Political Entrepreneur introduce and implement new 

ideas as holders of elective office. Drawing on this typology, implications for future research on and 

practice of public entrepreneurship are explored. (Nancy Roberts And Kings,1989)

The analysis shows that large numbers of Public Entrepreneurship articles were published in 2016, 

with more publications in North America and Europe, while Africa has meagre publications. Most of 

Public Entrepreneurship articles are conceptually inclined and this suggests more empirical studies be 

conducted so as to have scientific knowledge of Public Entrepreneurship adoption. Besides, the study 

revealed that Public Entrepreneurship is mostly adopted by federal and state governments across the 

globe with little or no adoption at the local government level. Significant numbers of Public 

Entrepreneurship articles utilized one research method (the survey was dominantly used), future 

researchers can explore Public Entrepreneurship studies by merging more research methods to 

broaden the scope of Public Entrepreneurship.(International Entrepreneurship Review, 2021 Vol 1, 

no.1)

This study provides a clear picture of what is been investigated and has provided guides for future 

researchers to widen the knowledge adoption of Public Entrepreneurship around the globe for better 

service provision by public stakeholders.(International Entrepreneurship Review, 2021 Vol 1, no.1)

Innovation in turn is defined as the generation and implementation of new ideas. These ideas can be 

anything from a new policy or program to a new administrative agency, to a new procedure or process 

which alters work or activity. What characterizes innovation from routine action is the disjuncture 

from past activity. The emphasis is what is unique to and distinctive from a particular context rather 

than what constitutes a continuation of the standard operating procedures and routines.
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This definition of public entrepreneurship has two major defining elements. First, entrepreneurship 

includes both the generation of a new idea as well as its implementation. It is necessary but not 

sufficient condition to create or have a new idea; an entrepreneur must also translate that idea into 

some action, plan or process by which the new ways of doing things are distinguished from the old. As 

Kingdon reminds us, many ideas abound in the "policy primeval soup" (p.130). Having an idea begins 

the entrepreneurial process, but it is not enough. We must be able to take those ideas and translate 

(implement) them into law, policy, procedure, or administrative structure. Thus, it is with the creation 

and implementation of the idea that one can distinguish innovation from non-innovation and 

entrepreneurship from non-entrepreneurship. Second, we must specify what is really new about a 

"new idea." Is an idea new if it is borrowed from other organizations, contexts, or situations? Our 

response, consistent with theory and research in the private sector, is to say that ifthe idea is new to the 

context or setting to which it is being introduced, then it is indeed an innovation (Van de Ven, 1986; 

Van de Ven, Angle, and Poole, 1989).

LITERATURE REVIEW ON PUBLIC ENTREPRENEUR

In the public sector, an entrepreneur may be defined as: A person who creates or profoundly elaborates 

a public organization so as to alter greatly the existing pattern of allocation of scarce public resources. 

Entrepreneurs of the public variety engage in characteristic strategies of organizational design that 

simultaneously grant them high degrees of autonomy and flexibility, minimize external interference 

with core technologies, and which appear to be isomorphic with the most inclusive needs, wants, 

values and goals of crucial aspects of the task environment. (Lewis 1980, 9)

Public sector entrepreneurs are confronted by unique obstacles: multiplicity and ambiguity of goals, 

limited managerial autonomy and high political interference, high visibility, skewed reward systems, 

short-term cycles and more restrictive personnel policies (Morris and Jones 1999; Ramamurti 1986).

For Doig and Hargrove (1987, 8), public entrepreneurs “identify new missions and programmes for 

their organizations; develop and nourish external constituencies to support new goals and 

programmes; create internal constituencies that support the new goals; enhance the organization's 

technical expertise; motivate and provide training for members of the organization so that they have 

the skills to work efficiently; and systematically scan organizational routines, and points of internal 

and external pressure, in order to identify areas of vulnerability … followed by remedial action”.

Innovative formulation is important but so is the implementation of new ideas. Public entrepreneurs 

take advantage of or help open windows of opportunity where innovations can take place. Public 

entrepreneurs must have innovative ideas but must also design and translate them into more formal, 

explicit statements (Roberts and King 1996).

LITERATURE REVIEW ON PUBLIC PRIMARY EDUCATION

The concept of human development centers around the notion that human welfare depends on various 

dimensions, with education and health emerging as the prime welfare indicator. According to Schultz 

(1961) it is not possible to have fruits of modern agriculture and the abundance of modern industry 

without making large investments in human beings”.

According to World Bank (2006), Better education and health lead not only to higher individual 

income due to increased efficiency but is also a necessary precondition for long-term economic 

growth. Education in general contributes to the growth of an economy through acquisition of training 

and skills while primary education lays the foundation stone of the capabilities of labour and is a 

powerful lever for poverty alleviation and socio-economic growth. Its results can be empowering, 
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enabling people to take charge of their lives and make more informed choices, contribute to the 

building of a democratic polity, increase earning potential and social mobility as well as improve 

personal and family health and nutrition (particularly for females), and enable women to control their 

fertility. It is therefore but natural that social returns to primary education are much higher.

The last half century witnessed unprecedented advances in levels of education world over with 

increase in average school enrolment. But the worldwide improvement in educational indicators is 

confined to the quantity aspect alone. The learning achievements have been largely compromised. 

This has resulted in a huge gap between the market definition of required skilled manpower and the 

existing potential. Hanushek and Wosmann (2007) stressed that the quality of education, measured by 

the knowledge that student gains is substantially more important for economic growth than the mere 

quantity of education as measured by number of pupils and number of school years. Quality cannot 

improve by itself, rather it requires reforms in teacher training; improvements in infrastructural 

facilities in schools; teachers?  motivation; and change in the style of teaching to make it attractive to 

students.

As India moves towards being a world economic power, the low standards of education reflected by 

large gender disparity in enrolment, completed education, labour market participation, and lack of 

infrastructural facilities, has raised legitimate concern about the means through which India will 

manage to sustain this growth. Ensuring universal primary education by 2015 is a part of Millennium 

Development Goal, of which India is also a signatory. As the timeline comes nearer, the observed 

pattern in the education system is a divide between urban and rural educational achievements as well 

as growing regional inequalities. Literacy rates have been rising sharply from 24.02 percent in 1961 to 

74 percent in 2011 but there exists question on other aspects of school education viz access to 

education, teaching quality, school infrastructure and learning quality. The investment in quality 

primary education holds the key to inclusive development in burgeoning Indian economy.

Recent decades India has made significant progress on access to schooling and enrolment rates in 

primary education but dropout rates and low levels of learning remain challenges for the state and 

central government. As the U.S. has a longer history of public education than India, there are 

opportunities for India to learn from the successes and failures in the American education system 

and to collaborate in tackling shared challenges (Urvashi)

As making education more practically relevant to the labour market is a priority for Prime Minister 

Modi, there is much India can learn from experiences in the United States. A shared agenda of helping 

identify and implement improved ways to develop skills and competencies even at the school level 

could be an important area for collaboration.

LITERATURE REVIEW ON PUBLIC ENTREPRENEURSHIP IN EDUCATION SECTOR

Public Entrepreneurship has become an area of interest to public sector managers in recent times 

(Zampetakis & Moustakis, 2010). It is aimed at inculcating innovation in the public sector through 

efficiency enhancement in the productive process of public institutions (Leyden, 2016,). The practice 

of Public Entrepreneurship by developed countries like the United States of America 

(USA),Germany, the United Kingdom (UK), and China has led to an improvement in the gross 

domestic product (GDP) and living standards (Delabbio & Zeemering, 2013; Diefenbach, 2011; 

Lyon, 2016; Rivera &Landahl, 2019; Seo& Chung, 2012) and it instilment in Sweden educational 

system has led to improved educational standard through proper monitoring and accountability 

(Gofen & Blomqvist, 2014).With these benefits derivable from Public Entrepreneurship, little or no 
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efforts were made for its adoption in the African continent (Dhliwayo, 2017). Hence, the 

implementation of Public Entrepreneurship is dependent on the nature environment and system of 

government practiced around the globe (Delabbio & Zeemering, 2013; Rivera & Landahl, 2019; Seo 

& Chung, 2012).Public entrepreneurship looks like entrepreneurship in a large corporation: 

formalized hierarchies, entrenched cultures and established stakeholders (Morris and Jones 1999, 

76).

 RESEARCH METHODOLOGY

The Scope of the study is mainly primary education sector which covers mostly the public schools of 

Varanasi district. These Schools are controlled and administered by state government. The approach 

will be descriptive in nature and empirical also. The research design will be mixed research design 

which will be quantitative and qualitative both. For that purpose, Primary as well as secondary data 

will be used. Various analytical as well as required statistical tools will be used.

RESEARCH DESIGN

This study is exploratory cum descriptive in nature. So, mixed research design will be made.

SAMPLING DESIGN

As per the requirement of the study, the following sample design will be followed: 

DATA SOURCE

The study will be consisting of both the data primary as well as secondary data. 

·Secondary Data: The secondary data will be collected from business magazines, 

government reports, research papers, journals, as well as websites.

·Primary Data: Primary data will be collected from public primary schools of Varanasi 

District using semi-structured questionnaires and interviews.

Population: Population of the study will comprise of all the teachers and other academic staff 

working for public primary education sector in Varanasi district.

 Sampling Unit: Teachers and other academic staff working in public primary education sector in 

Varanasi, Uttar pradesh.

Sample Size: The sample size needed for the study depends on many factors, including the size of the 

study, distribution of variables, amount of missing data, reliability of the variables, and strength of 

relations among the variables. Therefore, as the study will progress, the appropriate sample size will 

be chosen. 

Sampling technique: Convenience sampling technique shall be used. 

DATA ANALYSIS AND INTERPRETATION

Data will be gathered, coded and tabulated. Then the suitable statistical tool will be applied as perthe 

requirement of the study.

 Relevance and Expected Outcomes: Research will give a broader view on the changing attitude and 

perspectives over primary education. Anticipated outcomes will be the scope and challenges of public 

entrepreneurship in public education. Research will help the government in improvising and 

reforming the primary education sector with the help of public employees turned entrepreneurs 

implementing this innovative concept, which will bolster effective and efficient policy making at 

large, benefitting the society in manifold ways.
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NOTES ON THE IMPLICATIONS OF RESEARCH

               Source: Centre for Public Impact, 2016.

This research will be helpful in bringing onboard the existing idea of public entrepreneurship in 

empowering public primary education and its implementation in Indian context as well. This research 

will also help in finding out problems faced by academicians in primary education sector, provide 

solutions to them. It will also bring awareness among teachers in primary education about the 

opportunities provided under public entrepreneurship.

The expected outcomes:

· Collaborating and networking: Collaboration is fundamental to the public entrepreneur, who 

seeks to build coalitions for change across government, business and civil society, often knowing 

when to 'let go' in order for others to lead.

· Working across systems: Public entrepreneurs see themselves as part of a system rather than just 

an organisation or department. With this study, many will be benefited from leaders who manage 

change across multiple settings.

· Building narratives for change: Entrepreneurs persuade, influence and “sell”. They influence 

behaviour, showcase social innovation and persuade colleagues (administrators, politicians and 

citizens) that even in our increasingly blame-driven culture, where civil servants are 

understandably risk averse, there remains an upside of doing something differently. 

· Leveraging new resources: A critical function of the public entrepreneur is to find new ways of 

financing public service and development interventions. This could mean pooling budgets, 

looking to public-private partnerships, utilising digital technology, or experimenting with new 

models of social finance and impact investment.

· Focusing on outcomes: Public entrepreneurship is about doing what it takes to get the right 

outcome, even if that means abandoning traditional career paths and confounding performance 

expectations. Public service reform programme has focused on improvement from the top down 

and has been prepared to subvert traditional hierarchies through citizen-level scrutiny of public 

service performance and the celebration of entrepreneurial public servants who can drive better 

outcomes on the ground. 

· Adapting and learning: An appetite for risk is woven deeply into the DNA of entrepreneurs, 

who are minded to “fail quickly, fail fast and fail cheaply” – an attitude that can feel antithetical to 

that of the archetypal civil servant. Public entrepreneurs must take this attitude into environments 

with a human as well as a financial cost, so learning and adapting quickly is vital. 
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a. How will the study contribute to the existing body of knowledge in area of research?     

The focus of the study will be public primary education, more specifically inVaranasi district, Uttar 

Pradesh. This study will be a relevant and appropriate step towards the implementation of New 

Education Policy 2020. NEP 2020 aims to provide infrastructure support, innovative education 

centres to bring back dropouts into the mainstream besides tracking of students and their learning 

levels, facilitating multiple pathways to learning involving both formal and non-formal education 

modes and association of counsellors or well-trained social workers with schools.

The policy aims to ensure that no child loses any opportunity to learn and excel because of the 

circumstances of birth or background. Special emphasis will be given on Socially and Economically 

Disadvantaged Groups (SEDGs) which include gender, socio-cultural, and geographical identities 

and disabilities. The application of the concept of Public Entrepreneurship in the field of public 

primary education can help in fulfilling the objective of innovative education centres under NEP 

2020.

b. What are the expected implications of the study for policy planning and future researches in 

the area?

There are over 250 million school going students in India, the highest in the world. Over 70 million 

children attend pre-primary, primary school with consistent increase in primary enrolment. 

The study can have a prominent role in implementing the New Education Policy with pragmatism on 

ground level, making public primary education more efficient and effective. This study will certainly 

contribute in improving the Indian education system. The research will help in uplifting the quality of 

education in public primary sector. Teachers are always a major stakeholder in the reform process of 

any education system. This research can help in bridging the gap between the government reforms in 

the education sector and its practical implementation part. This study will open the possibilities of 

refining the quality of education, particularly public primary education in India.

There is need for more researches on Public Entrepreneurship around the globe and especially Africa 

and South Asia as they have the least researches inthis area.Public Entrepreneurship is essential in the 

economic empowerment and transformation of the nation as ithelps in the maximization of output in 

the event of scarce resource management.

Although reasonable number of researches have been conducted on Public Entrepreneurship, but 

there is more need and space for empirical researches in the area, especially when considering the role 

played by Public Entrepreneurship in fostering economic growth and development in localities 

around the globe. Future Public Entrepreneurship scholars can make use of this research referring to 

multiple data collection methods so as to have better empirical knowledge of Public 

Entrepreneurship. Peter Drucker wrote that it was entrepreneurship that would keep public service 

“flexible and self-renewing.” The promulgation of innovative public policy initiatives that generate 

greater economic prosperity by transforming a status-quo economic environment into one that is more 

conducive to economic units engaging in creative activities in the face of uncertainty.
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